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THE POWER OF PUBLICITY
Latest Title in the Football Mysteries Series 
of Children's Books Featured on WPHL 
TV in Philadelphia

Now that the players are suiting up again and the 
kids are heading back to school, it is the perfect time 
to promote the latest book in David A. Kelly's 
Football Mysteries series of children's books. 

Tush Push Trouble, which just released on August 
11, provides a fun, engaging story 
that combines football, teamwork, 
perseverance and reading in a way 
that naturally connects with 
Philadelphia Eagles football fans 
and elementary school students. 
   David introduced the book to families in Philadelphia during an appearance on the PHL 17 
Morning News on August 18. Learn more about the book and series online at 
DavidAKellyBooks.com 

The Waters of Plymouth's State Fair Party Covered by KSTP TV 
Residents of The Waters of Plymouth Senior Living community celebrated the first 

day of the "Great Minnesota Get Together" with a mini-State Fair of their own right 
outside the building. The event featured farm animals, fair food and carnival-themed 
games. KSTP TV aired a story about the event. 

3 Media Outlets Cover The Waters of Eden Prairie's Annual Touch Football Game 
   High school football is still in the pre-season, and on August 22, The Eden 
Prairie Eagles suited up for an annual game that puts smiles on a lot of faces. 
The young athletes competed in their 17th annual touch football game against 
the management and staff of The Waters of Eden Prairie Senior Living. 
   Three media outlets covered the game. KSTP-TV, The Eden Prairie Sun 
Current and Eden Prairie Local News were there for the game, which The Waters 
of Eden Prairie won by a score of 4 to 3. 
   After the game, both teams sent representatives to compete in the hot dog 
eating and push up contests. Owen Anderson of the Eden Prairie Eagles won the 
push up contest. He went up and down 55 times in a minute. 

Isak Sevig, who works as a Resident Assistant at The Waters of Eden Prairie, won the hot dog eating contest. 
He consumed seven hot dogs in one minute. 

https://davidakellybooks.com/books/fbm3/
https://phl17.com/phl17-news/phl17-segments-shows/new-childrens-book-tush-push-trouble-takes-young-readers-on-a-philly-football-adventure/
https://phl17.com/phl17-news/phl17-segments-shows/new-childrens-book-tush-push-trouble-takes-young-readers-on-a-philly-football-adventure/
https://davidakellybooks.com/
https://youtu.be/RFV0LUnxK9s?si=Wbn4sI5A4q52_qqF
https://youtu.be/jKeTbvhxa3U?si=51SkVJZWKfVM7SeE
https://www.hometownsource.com/sun_sailor/community/eden_prairie/eden-prairie-eagles-take-a-trip-to-senior-living-residence-for-annual-touch-football-game/article_c84232b0-0caf-4f29-8098-2d91952b4e41.html
https://www.hometownsource.com/sun_sailor/community/eden_prairie/eden-prairie-eagles-take-a-trip-to-senior-living-residence-for-annual-touch-football-game/article_c84232b0-0caf-4f29-8098-2d91952b4e41.html
https://eplocalnews.org/2026/08/24/the-home-team-wins-as-eden-prairie-football-returns-to-the-waters/
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Minnesota Nonprofit Lift Up Featured on KARE 11 News 
RMA Publicity is happy to share a story 

about Lift Up, a Minnesota nonprofit that 
easily connects people in need with those 
who want to help make a difference, aired 
on KARE 11 Minneapolis the morning of 
August 3. 

In the story, the nonprofit's founder, 
Shane O'Rourke, shared how the Lift Up 
platform works, the origin story for the 

nonprofit and why he and 
board members decided to 
shift the focus from their 
original mission of 
helping causes overseas to 
those closer to home. Learn more about Lift Up and find a cause close to home to support on 
the website: LiftUp.com 

Minnesota Good Works' New Outlet Store Featured on WCCO TV  
A story about Minnesota Good Works' brand-

new outlet store in Coon Rapids, Minnesota, aired 
on WCCO TV's morning newscast on August 26. 

MGW Outlet is a 4,400 square foot store 
packed with brand new merchandise that is sold at 
a discount. Proceeds will benefit the nonprofit's 
efforts to help people facing personal and financial 
hardship, including veterans, the homeless and 
survivors of exploitation and trafficking. 

Merchandise is sold both in store and online. 
Check out MGW Outlet's website here: 
MinnesotaGoodWorks.org/shop 

September is Happy Cat Month: The Perfect Time to Celebrate the Success of Saving Stripes: A 
Kitty’s Story 

We celebrate Happy Cat Month every 
September in my house by cracking open a 
can of tuna fish and letting our famous cat, 
Stripes, lick the juice. This activity is one of 
her favorite things to do. She also enjoys 
going on walks on the deck and of course 
spending time with her people. 

For those who have known me for a while, 
you may remember that back in 2014, my 
then 13-year-old son, Justin, and I found a 
family of cats in our neighborhood park. He 
insisted that we do something to help them. 

With a neighbor’s help, we caught the 

https://youtu.be/H-aWDsyLGD4?si=sUnbqDpKC3Q_G4W7
https://liftup.com/
https://youtu.be/fUOw95CKhcI?si=ULJsKFbMfqSy1Xq4
http://minnesotagoodworks.org/shop
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September is… 
Happy Cat Month  
National Cholesterol Education Month  
National Ovarian Cancer Awareness Month  
National Prostate Cancer Awareness Month  
National Recovery Month  
Healthy Aging Month 

Also Observed in September… 
Wonderful Weirdos Day – Sept. 9  
World Suicide Prevention Day – Sept. 10  
World Patient Safety Day – Sept. 17 
National Coffee Day – Sept. 29 

* Source: 2026 Chase’s Calendar of Events 

October is… 
Adopt A Shelter Dog Month  
Breast Cancer Awareness Month  
Domestic Violence Awareness Month  
Health Literacy Month  
National Critical Illness Awareness Month  
National Cyber Security Awareness Month  
National Domestic Violence Awareness Month  
Positive Attitude Month 

Also Observed in October… 
Guardian Angels Day – Oct. 2  
World Smile Day – Oct. 2  
Mental Illness Awareness Week – Oct. 4-10  
World Mental Health Day - Oct. 10  
National Bullying Prevention Day – Oct. 14  
National Cat Day – Oct. 29  
Books for Treats Day – Oct. 31

MEDIA OPPORTUNITIES
If your story is relatable to any of the following events observed in September or October 2026, let us know! RMA 
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

mother cat and her three kittens. After keeping them in a borrowed kennel set up in our 
living room overnight, we then brought them to the Animal Humane Society the next 
morning. 

Right away after the rescue, Justin started writing a story from the point of view of 
the orange cat named Stripes. Of course, we had to go back to the shelter to get a 
picture for the book three days later when she became available for adoption. 

We were first in line the next morning and ended up bringing Stripes home with us. 
The book was published when Justin was 14. He is now 25 years old. 

Since the book’s release in 2014, Saving Stripes: A Kitty’s Story has sold more than 
500 copies and raised thousands of dollars for animal rescue-focused nonprofits. Pick 
up your copy on Amazon today.

https://www.amazon.com/Saving-Stripes-Justin-M-Anderson/dp/1500709115
https://www.amazon.com/Saving-Stripes-Justin-M-Anderson/dp/1500709115
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What Makes a Book Newsworthy?
By Rachel M. Anderson, Publicist, RMA Publicity 

According to a statistic I 
found online, a new book is 
published every 10 to 15 
seconds somewhere in the 
world. With so much 
competition, what will it take 
for your book to stand out from 
the rest? 

My approach to answering 
that question is always to 
investigate the story behind it. 
A book becomes newsworthy 
not because it exists, but because of several possible 
factors. 

Among them: 
1) The book tells a strong human-interest story. 
Sometimes the author's personal journey is more 

newsworthy than the subject of their book. This is the 
case for Jacqueline Werket, the author of A Grief 
Postponed. 

She tried to move on too quickly after the loss of 
her baby boy. It wasn’t until ten years later after the 
birth of her daughter that the grief she had buried 
deep inside boiled up to the surface. Once she 
realized it wasn’t the postpartum blues but delayed 
grief that was making her feel so terrible at what 
should have been a joyous time she dealt with it. 

Today, as a retired nurse practitioner and a certified 
grief recovery method specialist herself, she is 
helping others travel their own healing journeys. 
RMA Publicity has set up a multi-city book tour for 
Jacqueline that runs from July through the end of the 
year. 

2) The book connects naturally to stories making 
their way through the news cycle. 

Journalists are always on the lookout for stories 
that naturally connect to events and situations they 
have covered in the past. For example, on the day of a 
fatal shooting, journalists will be at the scene 
interviewing potential witnesses. The next day 
interviews are with people who knew the victim and 
want to celebrate that person’s accomplishments. 

In the days and weeks that follow, updates on the 
case will find their way into the headlines. Months or 
even years later a book about the crime is published 
and makes it into the headlines. 

Here is another example. These days, there is a lot 
of talk about artificial intelligence. Books on the topic 
are starting to get published, and they are also being 
covered by news outlets. 

3) The book has a timely hook. 
Even a book that isn't inherently newsworthy can 

become relevant because of something happening in 
the world. A book about infectious diseases becomes 
more interesting during an outbreak, for example. 

A few years ago, when it was announced that the 
so-called God particle had been discovered, I was 
able to secure more than 13 minutes of TV time for 
the author of Collider. The author had done a lot of 
research about the particle collider that made the 
discovery and was featured in his book. 

4) The author is well known locally and has a 
strong platform. 

When a politician, a news anchor or a professional 
athlete writes a book, it is almost guaranteed that their 
book will make it into the headlines. But what about 
the rest of us? 

I always recommend to the people who call me 
looking for advice on how to promote a book that 
they work on building their platform before the book 
goes to press. In a nutshell, an author platform is the 
visibility you gain that helps you connect with your 
target audience. 

Leading workshops, speaking at conferences and 
being interviewed by the news media are among the 
ways an author-to-be can build their platform. 

5) The book challenges conventional wisdom. 
If someone were to read your book and come away 

saying something to the effect of “Wait—is that 
actually true?” it indicates that your book is well 
worth reading and doing a story about. 

When pitching the news media, don’t bury the lead. 
Put the concept that challenges conventional wisdom 
in all your promotion! 

Next Month’s Publicity Tips Article: 
The Holiday Season is Upon Us… Are You Ready? 

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

https://www.rmapublicity.com
https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry

