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THE POWER OF PUBLICITY

RMA Publicity Secures 6 Media Placements For
World War 11 Veteran’s 100t Blrthday Party

World War II veteran Al Seidman has turned
100 years old and a big party took place the
evening of August 28 to celebrate. RMA
Publicity is happy to share we secured coverage
for the party by 4 local TV news outlets: FOX
13 Tampa Bay, WTSP TV Tampa Bay and both
WSNN TV and WWSB TV in Sarasota.

RMA Publicity also arranged an interview for
Al with the Sarasota Herald Tribune. His story
made the front page on August 7. Here is a link
to a PDF of the article.

FOX 13

In addition, the story went national. It got
picked up nationally by Yahoo News. )

A Lasting Tribute to Northern Minnesota Artist Marley Kaul

There is a preview story in the Bemidji Pioneer newspaper about the opening night celebration for
“Marley Kaul: Paintings 60 Year Retrospective Exhibition.” The event takes place the evening of September 4,
2025, at Talley Gallery at Bemidji State University in Bemidji, Minnesota.

Marley Kaul was a beloved professor who taught art at the University for 30 years before
his passing in 2021. Nearly fifty paintings representing works from six decades will be
represented. Marley's wife, Sandy, says it is a fitting location for a celebration of her
husband’s work since the gallery played such a big part in the couple’s life and she was the
Talley Gallery’s Director for many years.

Also happening in September, there will be three launch events for the new hardcover
book, Marley Kaul Paintings, which in addition to showcasing the artist’s career is
intended to serve as a reference for future artists for years to come.

Coming Up in September
Sept. 9 WCCO TV Interview previewing GE Fam Fest Quilting Festival in Chaska, Minnesota.
Sept. 10 — 13, Ge Fam Fest
Sept. 18 Grand Reopening The Waters of Kingley Shores and Place Senior Living

Sept. 22 Danielle Igbanugo, founder, 3000 Acts of Kindness by Coated in Love, will appear on KARE TV to talk about
her nonprofit’s big event in December.

Sept. 20 Avenida Carrollton Fall Festival
Sept. 23 Maureen Aitken, author, The Patron Saint of Lost Girls, will sign books at River Book Shop in Canada
Sept. 26 Fall Festival, River Rock at Alexander Farms

PAGE 1


https://youtu.be/3PDqrrqUo_4?si=xW4Ca_lW0PwYUhgd
https://youtu.be/3PDqrrqUo_4?si=xW4Ca_lW0PwYUhgd
https://youtu.be/LdohDjcZsAs?si=L4MoJRRiv3XTYgIH
https://youtu.be/g9T7TaE5yNQ?si=G6vDUKZEUNEPc3Mz
https://1drv.ms/b/c/fc2c743ac33c492b/EWJyGnYUijZJshxu-osuyowBIHcCSG-bWhpnywonO8WBww?e=jOZ1df
https://www.yahoo.com/news/articles/sarasota-veteran-served-coast-guard-080121493.html
https://www.bemidjipioneer.com/news/local/his-final-exhibition-more-than-300-paintings-featured-in-marley-kauls-fourth-book
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Marley Kaul Paintings Book Launch Events

Thursday, September 18, 2025, 5 p.m. - 8 p.m.
Open Book

1011 Washington Avenue South

Minneapolis, MN 55415

Tuesday, September 23, 2025, between 5 p.m. - 7 p.m.
Watermark Art Center

505 Bemidji Avenue North

Bemidji, MN 56601

Thursday, September 25, 2025, 5 p.m. - 7 p.m.
North Dakota Museum of Art

261 Centennial Drive Stop 7305

Grand Forks, N.D. 58202

Copies of “Marley Kaul Paintings” will be available at the book release events. For those unable to make it to
one of the book launch events for an early copy, books may be purchased online from the distributor:
ItascaBooks.com. Books will begin shipping October 1, 2025.

Learn more about the artist’s work on his website: MarleyKaul.com

Veterans in Crisis: PTSD, Jesse James and the Church that Jesse Built Officially Launches in September

The third volume of the Veterans
in Crisis series of books officially
launches during Jesse James Days in
Northfield, Minnesota in early
September, and the PR campaign to
promote the book is well underway.

The afternoon of Thursday, August
28, authors Col. Wayne Quist and
Dr. Steve Lansing were interviewed
on Rochester, Minnesota television
station KTTC's Midwest Access talk
| . . , show. They received nearly 10
e T — = = =Ny minutes of air time. On September 5

Veterans in Crisis Volume Three Debut and 6, the authors will sign copies of
Defeat of Jesse James Days Festival | Sept. 45 their books at the Northfield VFW
‘ during The Jesse James Day festival.

Veterans in Crisis: PTSD, Jesse James and the Church that Jesse Built is believed to be the
first psychological profile and PTSD analysis of bank robber Jesse James and members of the VETERT
brutal James-Younger gang that was defeated in Northfield, Minnesota on September 7, 1876. [SRSET] cp,&Ns

Stories about the book have also been done by KDHL-AM in Fairbault, Minnesota, as well ts @?
as FOX 9 All Day, KSTP's Minnesota Live, WCCO Health Radio in Minneapolis and KYMN [ & & T
Radio in Northfield, Minnesota. i ‘ E‘i ‘

L

More information about all three books in the Veterans in Crisis series can be found on ¥, =3
the website for the nonprofit Veterans Empowered Inc. ’
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https://itascabooks.com/products/marley-kaul-paintings-2
https://marleykaul.com/
https://youtu.be/NiCSKmzvxZE?si=PFGHPquQ4Ro2h0ZS
https://youtu.be/NiCSKmzvxZE?si=PFGHPquQ4Ro2h0ZS
https://youtu.be/wSyg7tRDbDc?si=XoKQ_spOpOImGZ4x
https://youtu.be/3TA6HJXsLNE?si=OT-TrbtGFCvc3reF
https://youtu.be/VTFTqnpqrvg?si=sq5E0ZECgmuL454j
https://podcasts.apple.com/us/podcast/being-aware-and-supporting-those-with-ptsd/id1693270274?i=1000714049500
https://kymnradio.net/2025/06/27/wayne-quist-and-cliff-reynolds-of-veterans-empowered-6-27-25/
https://kymnradio.net/2025/06/27/wayne-quist-and-cliff-reynolds-of-veterans-empowered-6-27-25/
https://www.vetsempowered.org/
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3 News Outlets Cover Eden Prairie Eagles' 16th Annual Pre-season Touch Football Game

A friendly game of touch football has been played between team members at
The Waters of Eden Prairie senior living community and members of the Eden
Prairie High School football team for the past 16 years. This year's game

happened on August 15.

WCCO TV, Eden Prairie Local News and the MN Sun Sailor covered the
event. The MN Sun Sailor story made the front page.
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MEDIA OPPORTUNITIES

September is...

Childhood Cancer Awareness Month
Happy Cat Month

Hunger Action Month

National Ovarian Cancer Awareness Month
National Recovery Month

Update Your Resume Month

Also Observed in September...

National Grandparents Day — Sept. 7

Worldwide Suicide Prevention Day — Sept. 10

National Days of Prayer and Remembrance — Sept. 12 —
14

Be a Mensch Week — Sept. 14 — 20

World Patient Safety Day — Sept. 17

National POW/MIA Recognition Day — Sept. 19

Intl Coastal Cleanup Day — Sept. 20

National Psychotherapy Day — Sept. 25

If your book is relatable to any of the following events observed in September or October 2025, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

October is...

Adopt A Shelter Dog Month
Antidepressant Death Awareness Month
Breast Cancer Awarenesss Month
Domestic Violence Awareness Month
Health Literacy Awareness Month
National Reading Group Month
National Stop Bullying Month

Positive Attitude Month

Also Observed in October...

Guardian Angels Day — Oct. 2

World Smile Day — Oct. 3

Mental Illness Awareness Week — Oct. 5-11

National Bring Your Teddy Bear to Work Day — Oct. 8
National Bullying Prevention Day — Oct. 8

World Mental Health Day — Oct. 10

Tender Loving Care Day — Oct. 11

National Food Bank Week — Oct. 12-18

Source: 2025 Chase’s Calendar of Events

RMA Publictty
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https://www.eplocalnews.org/2025/08/16/eden-prairie-football-team-keeps-tradition-alive-at-the-waters/
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5 Things You Can Do to Create Awareness for
Your Book During the Upcoming Holiday season

By Rachel M. Anderson,
Publicist, RMA Publicity

Every year around this
time I begin receiving calls
from present and past clients—
and also new prospects—
asking for my help setting up
book events at Barnes &
Nobles and independent
bookstores “just in time for the
holiday season.”

Unfortunately, I have to turn them down. Because
retailers are so busy in the weeks leading up to
Christmas, most stores won’t do any signings between
Halloween and the first of the year. Those stores that
will do signings have been booked since early
summer.

While it may be too late to get into a bookstore for
the holidays this year, that doesn’t mean you can’t
capitalize on the holiday season. Here are five things
you can do to create awareness for your book during
the upcoming holiday season.

1) Ofter discounts and bonuses

Offer a special holiday season discount, or include
a bonus gift for people who purchase your book
before the end of the year. If, for example, your book
is about a teddy’s bear’s adventures, perhaps you
could include a small stuffed bear with purchases
made in December.

2) Give books away

This may seem counterproductive at first since
your goal is sales, but there are so many wonderful
charitable events held during the holiday season that
you can participate in. Offer to donate a book to your
favorite charity that they can in turn auction off at
their holiday party. Think about how many people
will see your title at the party that you never would
have been able to reach otherwise. That one book you
gave away could lead to dozens of sales.

3) Hand out flyers

It is a given that people are going to be out in the
community throughout the holiday season shopping
and socializing. Coffee shops and community centers
are sure to be popular hangouts.

Create a handout touting your book as a great
holiday gift, and put them up on community bulletin

boards, or leave them on tables at fast-food
restaurants or coffee shops. Leaving materials in
places people are congregating en masse is sure to get
at least a few people’s attention.

Be sure the flyer has a holiday feel. And clearly
state that your book makes a great holiday gift!

4) Capitalize on your social media connections

Remind your Facebook friends that your book
would make a great holiday present for that special
somebody in their life. In your posting, include a link
to your website or the publisher’s website where those
who are interested can place an order.

5) Start planning for next year

And while this may not lead to sales right away, it’s
sure to make a difference if you start planning your
promotional activities for next year right now. Being
proactive rather than reactive is sure to pay off.

One of the first things I recommend you do is make
a list of all the events you’d like to participate in
during 2026, then start gathering contact information
for the event organizers. Now is the time to secure a
table at the big book fair in town, and any other
events you think will be good places to showcase
your book. Hopefully you’re not already too late as a
number of the more popular events actually start
booking a year in advance.

Planning to travel in the new year? If so start
looking into possible signing opportunities in the
cities you will be visiting. If your book is available
through the major distributors, you should be able to
get into a Barnes & Noble in the city you are visiting.
If you are self-published and don’t have a distributor,
focus instead on the small, independent book stores.

Still not sure where to start? RMA Publicity would
be happy to help. Contact us to get started on a
campaign.

Next Month’s Publicity Tips Article:

Putting A Plan in Place for End of the Year Sales
and a Good Start for the New Year

www.RMAPublicity.com

rachel@RMAPublicity.com
(952) 240 - 2513
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https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
https://www.rmapublicity.com
mailto:rmapublicity.com?subject=September%202025%20Newsletter%20Inquiry

