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THE POWER OF PUBLICITY

6 Media Outlets Cover Press Conference
Announcing Community Partnership to Keep
People Fed During these Challenglng Tlmes

RMA Publicity called a press
conference in late October to
announce a community
partnership to keep a Minneapolis
suburb's emergency food shelf
stocked. Six Minneapolis media
outlets covered the event.

WCCO TV and FOX 9 News
aired stories in their late night
newscasts. KARE 11, CCX
Media, MN Sun Post and WCCO
Radio covered the event as well.

The partnership is between
Grace Fellowship Church of
Brooklyn Park and Community
Emergency Assistance Programs
(CEAP) of Brooklyn Center.

"Grill to Warm the Chill"" Coat Drive Makes the Headlines in Minneapolis

The first big winter wear drop off event of the year for
3000 Acts of Kindness by Coated in Love happened on
October 18 at Knowledge Computers in Plymouth,
| Minnesota, and a crew from KSTP TV covered the event.
84| The nonprofit collected more than 50 items that will
| cventually be donated to the homeless during its big event
in December.

Earlier in the month Coated in Love's Executive
Director, Danielle Igbanugo, and board member Candis
Johnson were interviewed about the work they do to help
the Twin Cities' homeless population on KARE 11 at
Noon. Also in October, a story about Coated in Love's
collaboration with fellow Plymouth nonprofit Good in the
'Hood was published in the MN Sun Sailor newspaper.

Learn more Coated in Love's effort to help the homeless,
and how you can help, at CoatedinL.ove.org
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https://www.cbsnews.com/minnesota/news/minnesota-food-shelves-prepare-for-snap-benefit-cuts/
https://youtu.be/uGNojI-fFU0?si=eUQVSMEYFoHaSxrl
https://ccxmedia.org/news/brooklyn-center-food-shelf-braces-for-impact-of-snap-cuts/
https://ccxmedia.org/news/brooklyn-center-food-shelf-braces-for-impact-of-snap-cuts/
https://www.hometownsource.com/sun_post/news/local/ceap-food-shelf-increases-supply-outreach-amid-snap-concerns/article_3da00a33-8bbc-4cbc-b01a-9bf2e7668d19.html
https://youtu.be/8_KeFHs2oXs?si=vh9hUprGZE_frZkL
https://youtu.be/kpcTdFfFHkI?si=hRwAcMZkynxjN1qF
https://youtu.be/kpcTdFfFHkI?si=hRwAcMZkynxjN1qF
https://www.hometownsource.com/sun_sailor/community/plymouth_medicinelake/navigating-a-government-shutdown-local-nonprofits-explain-what-to-do-and-how-to-help/article_03586724-1b84-48ce-859f-6294713598e9.html
https://www.coatedinlove.org/
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Will You See Me? Collaborators Interviewed on FOX 9 Good Day in Minneapolis

World Homeless Day, a time to call attention to
the plight of the homeless and the work being
done to help a particularly vulnerable population,
took place on October 10. That morning,
Minneapolis nonprofit Good in the 'Hood was
featured on FOX 9 Good Day in Minneapolis for
J aproject they just completed.

\\\\\

COFFEE TABLE BOOK SHARES STORIES | ff /2™
OF MINNESOTA'S HOMELESS POPULATON [ Sl

S The coffee table book Will You See Me? tells
the stories of 25 people living on the streets of the Twin Cities. Learn more about how
you can support the work Good in the 'Hood does to help the homeless at
WillYouSeeMe.com

Ballpark Mysteries Series Featured on 2 Milwaukee TV Stations

The Milwaukee Brewers' season may be over, but the fun continues in a
new children's book set at American Family Field. Author David A. Kelly
appeared on two Milwaukee television stations in late October: FOX 6
Wake Up News and WISN-TV (ABC) to talk about his book and mission to
make reading fun for elementary school-aged children.

There are now 26 books available in the Ballpark Mysteries series. Learn
more about the series online here.

Family Psychologist Dr. Jack Stoltzfus Interviewed on Midwest Access in Rochester, Minnesota

i = LA Young adults represent a segment of our population that is at high risk of violence. Dr. Jack
gl S Stoltzfus, a psychologist and family counselor from Shoreview, Minnesota, shared the signs
§ parents should watch for that trouble may be ahead on KTTC Television's Midwest Access
show on October 28.

Authors of Veterans in Crisis Series of Books Appear on Midwest Access Too

The authors of the Veterans in Crisis series of books led a discussion at the Owatonna Arts Center on October
18 about how best to help veterans dealing with Post Traumatic
Stress Disorder or PTSD. A few days earlier, on October 16, Col.
Wayne Quist, Dr. Steve Lansing and Cliff Reynolds appeared on
KTTC TV's Midwest Access show to preview the event and talk
about their latest book.

The third volume of the Veterans in Crisis
series is titled Veterans in Crisis: PTSD, Jesse
James and the Church that Jesse Built. It is
believed to be the first psychological profile
and PTSD analysis of bank robber Jesse James
and members of the brutal James-Younger gang that was defeated in Northfield, Minnesota
on September 7, 1876.

Also in October, a preview story about the Owatonna Arts Center event appeared in the
Owatonna People's Press newspaper.
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https://youtu.be/e7zICfOoq90?si=jHDa5Fhz-lD55LJb
https://www.goodinthehood.org/will-you-see-me/
https://youtu.be/rutz6_Jh5ZI?si=fKo0NmuMCEefgaUf
https://youtu.be/rutz6_Jh5ZI?si=fKo0NmuMCEefgaUf
https://youtu.be/a1GTDnX4Rgg?si=qrY6469wYTW4Vrt4
https://davidakellybooks.com/books-1/ballpark-mysteries-2/
https://youtu.be/q6BDCuzn_Pc?si=tT7TTx_6b2elnap8
https://www.kttc.com/2025/10/16/midwest-access-october-16-2025/
https://www.southernminn.com/owatonna_peoples_press/news/owatonna-arts-center-hosting-event-on-suicide-prevention-for-community-members-living-with-ptsd/article_a4d14e36-c8a5-4e60-974e-73c8ad2e09c6.html
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Pioneer Press Reviewer Offers Strong Praise for The Electronic Tsunami

The Pioneer Press has published a very favorable review for author R.
Michael Conley's The Electronic Tsunami, his final novel aimed at calling i THE ELECTRONIC
attention to the Perfect Storm we are facing. ' TSUNAMI

X3

In her review, Mary Ann Grossman says, "The author skillfully weaves into - TR
the story the effects of climate change, Al, shifting relations with other 3
countries and our lack of readiness for this kind of attack.”

/

Beaver's Pond Press released the novel over the summer shortly before
Conley's sudden passing. Pick up a copy today from Itasca Books.

KSTP TV Covers "Coffee with A Cop" at Broadwell Senior Living

Seniors in the Twin Cities' West
Metro are a little more scam-
savvy thanks to a presentation on
October 22 by Plymouth Police
Officer Kasey Abukar at
Broadwell Senior Living. During
the community's "Coffee with a
Cop" event, she discussed the
warning signs of a scam.

Thank you KSTP-TV for covering the event. This story has the
potential to help a lot of people avoid getting scammed.

MEDIA OPPORTUNITIES

If your book is relatable to any of the following events observed in November or December 2025, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

November is... December is...

American Diabetes Month Give the Gift of Sight Month

Lung Cancer Awareness Month National Write a Business Plan Month
National Adoption Month Older Driver Safety Awareness Month

National Entrepreneur Month

National Family Caregivers Month Also Observed in December...

National Long-term Care Awareness Month Giving Tuesday — Dec. 2

National Memoir Writing Month Be A Blessing Day — Dec. 3

Picture Book Month National Pearl Harbor Remembrance Day — Dec. 7
. Christmas Bird Count — Dec. 14

Also Observed in November... Hanukkah — Dec. 15 — 22

Extra Mile Day — Nov. 1 Christmas — Dec. 25

National Authors Day — Nov. 1 Kwanza — Dec. 26 — Jan. 1

Veterans Day — Nov. 11

National Block it Out Day — Nov. 14 Source: 2025 Chase’s Calendar of Events

National Entrepreneurs Day — Nov. 18
Thanksgiving Day — Nov. 27
Small Business Saturday — Nov. 29

RMA Publictty
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https://www.twincities.com/2025/10/05/readers-and-writers-nonfiction-gems-and-fiction-that-feels-dangerously-possible/
https://itascabooks.com/products/the-electronic-tsunami-1?_pos=1&_psq=the+electronic+&_ss=e&_v=1.0
https://youtu.be/9bOOZKgsCC4?si=UpDeCFVleS-HEfS-
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How to Cash in on the Excitement of the Holiday
Season to Get New Customers

By Rachel M. Anderson,
Publicist, RMA Publicity

It seems like as soon as
Halloween happened and
November 1st arrived, a switch
was flipped. The holiday
season is technically still a few
weeks away, but there is
already holiday music playing
in the stores, and holiday
decorations have replaced the
ghosts and goblins.

Whether you are an entrepreneur selling a niche
product, or an author selling books, now is the time to
take steps so you can cash in on the holiday
excitement. Here are five ideas that have the potential
to dramatically impact your bottom line if you
implement them.

1) Offer discounts and bonuses to people on your
email list.

November is a good time to send out a holiday
greeting to everyone on your e-mail/newsletter list,
and suggest they consider purchasing your product, or
copies of your book to give away to friends and
family as gifts. You can encourage sales by offering a
special holiday season discount or including a bonus
gift for people who purchase your product before the
end of the year.

2) Capitalize on your social media connections

Remind your Facebook friends that your book or
product would make a great holiday present for that
special somebody in their life. In your posting,
include a direct link to the site where those who are
interested can place an order.

3) In the spirit of the season, give something away

This may seem counterproductive at first since
your goal is sales, but there are so many wonderful
charitable events held during the holiday season that
would welcome a donation from you for their
fundraising auction. Just think about how many
people will see your book or product as they peruse
the items being auctioned off.

With any luck, those who placed bids but didn’t
win will be so intrigued they will go out and buy your
book or product.

4) Hand out flyers

Coffee shops and community centers tend to be
very busy places during the holiday season, so they
are both great places to put up flyers. Create a
handout touting your book or product as a great
holiday gift and put them up on community bulletin
boards.

Be sure the flyer has a holiday feel. And clearly
state that your book or product makes a great holiday
gift!

5) Start planning for next year

And while this may not lead to sales right away, it’s
sure to make a difference if you start planning your
promotional activities for next year right now. Being
proactive rather than reactive is sure to pay off.

One of the first things I recommend you do is make
a list of all the events you’d like to participate in
during 2026, then start gathering contact information
for the event organizers and reaching out. Hopefully
you’re not already too late as many of the more
popular events actually start booking a year in
advance.

Planning to travel in 20267 If so, start looking into
possible sales opportunities in the cities you will be
visiting. Not sure where to start, or need someone to
guide you through the process?

RMA Publicity would be happy to help. Contact
us to get started on a campaign.

Next Month’s Publicity Tips Article:

A New Tool Authors Can Use to Make Sure They
Are Entering the Right Book Award Contests

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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https://www.RMAPublicity.com
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