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THE POWER OF PUBLICITY

Voices of Resilience Gets Natlonal Headllnes

Continued fear and uncertainty, economic disruption
and disbelief. These are just a few of the lingering effects
of the federal immigration crackdown that happened in
Minnesota in late 2025 and early 2026.

How they affect people dealing with the aftermath is
captured in the new book, Voices of Resilience, written
by students at Metropolitan State
University in St. Paul. Oleb Media
officially launched the book in April.

The first week of the month,
writing professor and publisher Belo
Cipriani and the book's editor, Stephanie Major, were interviewed on WCCO TV's Mid-
Morning show, and the segment went national. It was picked up by Yahoo! News.

In addition, a story about the book launch published in the MN Sun Sailor newspaper.
Learn more about the book, or pick up a copy via the website, OlebBooks.com

3 Media Outlets Cover 100th Birthday Party for U.S. Army Veteran Orea Erickson

World War II-era Army Veteran Orea “Or-ee” Erickson has turned 100 years old, and
two Minneapolis television stations attended his party on April 2nd at The Waters of
Savage at Fen Pointe Senior Living in Savage, Minnesota.

KSTP Channel 5 and FOX 9 News sent photographers to the party held during the
community's weekly Happy Hour. At the party, Orea was presented with a special gift
from members of the Savage American Legion.

Sun This Week also offered coverage. An article submitted by RMA Publicity published .
in the April 10 edition of the paper.

Happy Birthday Orea!

Minnesota's first female Lieutenant Governor, Marlene Johnson, spent
part of the afternoon of March 31st with residents of The Waters of Edina,
and MN Sun Current reporter Alex Kautzman covered the event.

RISF
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Johnson shared details of her very interesting life story during the
community's social hour. Her stories come right from the pages of her
memoir, Rise to the Challenge: A Memoir of Politics, Leadership &
Love.

It is a book about breaking political ground, navigating patriarchal MARLENE Joknsoy
tradition and persevering through great personal loss.
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https://www.cbsnews.com/minnesota/video/new-collection-gathers-voices-of-resilience-in-wake-of-operation-metro-surge/
https://www.cbsnews.com/minnesota/video/new-collection-gathers-voices-of-resilience-in-wake-of-operation-metro-surge/
https://www.yahoo.com/news/videos/collection-gathers-voices-resilience-wake-150756077.html
https://1drv.ms/b/c/fc2c743ac33c492b/IQBCFvbQhxrSR7-DEwZXwLuNAT94F3JfbliZrDgRtyWO_7I?e=TLUzou
https://olebbooks.com/
https://youtu.be/ZfFXSzk3RRo?si=eq_kwCfNZfKgb5P2
https://youtu.be/WK-B_wPdRfg?si=cSMrQb_c3VBz5vaC
https://1drv.ms/b/c/fc2c743ac33c492b/IQByhcMKln0pRpUPFVyUdofEAQhenrmyZTxOHTvSZg6j18E?e=BemHZ0
https://1drv.ms/b/c/fc2c743ac33c492b/IQCEAPnTiJ7sTLSRqONoz_XgAbmzd85Z4uasPm6Ylw6vQ4Y?e=vzhrNy
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Launch Party Held in April for Howie Milstein's Latest Book

Congratulations to Minnesota author Howie Milstein on the
launch of his latest book. You Don't Know Sh!t: The Joy of
Bewilderment comes at the perfect time: at a moment when
political, cultural and personal divides are straining relationships
across Minnesota and beyond.

In his book, Milstein, a former medical
device exec turned executive coach and
founder of The Institute to Stop Taking
Yourself So Seriously, draws on decades of
leadership experience to tackle one of the
most urgent challenges of our time: how to
coexist peacefully in an increasingly
polarized world.

Pick up your copy today at LightenUpAtWork.com

Also in April...

Maureen Aitken Presents at Magers & Quinn Booksellers on April 2

Maureen Aitken, author, The Patron Saint of Lost Girls, shared the story behind her award-
winning book during a talk with fellow fiction author Elizabeth Oness. The event was held at
Magers and Quinn in Minneapolis on April 2nd.

MEDIA OPPORTUNITIES

If your book is relatable to any of the following events observed in May or June 2026, let us know! RMA Publicity may
be able to help you secure publicity in the print, broadcast and/or online media.

May is... Juneis...

American Stroke Month Adopt A Shelter Cat Month

Gardening for Wildlife Month Alzheimer’s and Brain Awareness Month
Mental Health Month Dementia Care Professionals Month

National Military Appreciation Month Gay and Lesbian Pride Month

National Trauma Awareness Month Great Outdoors Month

Older Americans Month PTSD Awareness Month

Also Observed in May... Also Observed in June...

Hug Your Cat Day — May 1 National Gun Violence Awareness Days — June 5-7
National Pet Week — May 3 — 9 Be A Miracle in Someone’s Life Day — June 10
National Small Business Week —May 3 — 9 Family History Day — June 14

Mother’s Day — May 10 Father’s Day — June 21

Memorial May — May 25 Summer Begins — June 21

Let it Go Day — June 23
PTSD Awareness Day — June 27
Asteroid Day — June 30

Source: 2026 Chase’s Calendar of Events
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Don’t Fall Victim to Scammers as You Work
to Promote Your Books and Business

By Rachel M. Anderson,

Publicist, RMA Publicity

It has recently come to my
attention that a scammer
claiming to be affiliated with
RMA Publicity is contacting
authors suggesting their books
would be a good fit for a book
club. Do not respond.

I learned about the scam
attempt from a representative
of a publishing company I have
never worked with in Wisconsin. The gentleman said
he was calling to confirm someone named Roseline
works at RMA Publicity.

Apparently, this person had sent him an email

offering to connect him with book clubs. She claimed

to be a book promotion specialist from RMA
Publicity. After I told him no, RMA Publicity is an
independent consultancy, he offered to forward the
email to me. It reads in part:

Dear xxxxx,

1 just finished reviewing xxxx and |
wanted to share a quick observation with
you.

The writer then goes on to describe the book and
continues with this line:

Here is what frustrates me though.
Books like yours deserve sustained
visibility, yet many are not properly
positioned and never reach the readers
actively searching for them.

A strong visibility strategy focuses on
the following areas:

**Book positioning on Amazon and
Goodreads. **

**Creator partnerships. **
**Institutional outreach.**

**Book club materials. **
**Community engagement. **

Here is what many authors do not
realize. Visibility rarely comes from a
single tactic. It comes from coordinated
positioning across several discovery
channels at the same time. That is the

work [ specialize in. I build complete
visibility systems for books that deserve
readers but are not yet reaching them.

While reviewing your Amazon page |
noticed a few positioning gaps that may be
limiting discovery.

If you are open to it, I can send you a
short visibility audit for xxxxxxx that
outlines where the positioning gaps are and
what could improve discoverability.

No obligation. Just information you can
use.

Roseline Stella
Book promotion Specialist

@gmail.com

RMA PUBLICITY
Saint, paul, MN, US, 651-334

Have you received an email like this one? If so, do
not reply. Just delete it!

P> RED FLAG #1

RMA Publicity is based in the city of Minnetonka,
Minnesota, not Saint Paul. There is no comma
between Saint and Paul, and the zip code provided
isn’t even a zip code, just some random numbers.

P> RED FLAG #2

Roseline directs people to an office phone with a
California exchange and a mobile phone that shows
it’s from North Dakota. RMA Publicity has one phone
number with a 952 exchange in Minnesota.

P> RED FLAG #3

The email was sent from a Gmail account.
Legitimate communication from RMA Publicity will
only come from an email address ending in
@rmapublicity.com.

P> RED FLAG #4

The webpage she directs people to is a static page
with no working links.

P> RED FLAG #5

It’s important to note that RMA Publicity does not
send out random emails soliciting business. I stay
quite busy with the business that comes to me through
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referrals and people finding me online while
searching for a Minnesota-based publicist. The only
communication sent out to clients, prospects and
people who have asked to receive it is the monthly
Power of Publicity newsletter.

It seems scams targeting authors are on the rise.
Within the past month, two of RMA Publicity’s past
clients have sent out communication warning their
fellow authors to beware.

Lucy Rose Fischer, author of Life is Short and So
Am I, The Journalist: Life and Loss in America’s
Secret War and Grow Old with Me recently shared

this note with people in her network, myself included:

In recent months, I have gotten a stream
of complimentary emails about my books.
These notes are specific in their praise about
the contents of my books. Here is one
example:

Your book, Life is Short and So Am 1,
immediately resonated with us. Its intimate
and beautifully observed reflections on
aging, time, creativity, and the evolving
textures of love and loss offer readers a
deeply human and comforting literary
experience.

We were especially drawn to the warmth
and honesty with which you explore the
passage of time, from the pleasures of small
indulgences to the larger reckonings that
come with growing older. The personal
voice, rich with humor, tenderness, and
clarity, creates a work that feels both deeply
specific and universally relatable.

In her article, Lucy Rose goes on to share that the
notes have offered to get her featured in online book

clubs and Good Reads, and to improve her books’
ratings and listings on Amazon, of course for a fee.

Both Lucy Rose and I suspect the marketing
propositions were created with the use of Artificial
Intelligence (Al). Afterall, the wording in the emails
she has received, the one claiming to be from RMA
Publicity and those that have come to me recently for
books I haven’t worked with in years, is quite similar.

Another one of RMA Publicity’s past clients,
Ingenium Books, recently posted a warning on the
company’s Facebook page that reads in part:

Authors, watch your inboxes. Al-
generated scam emails are circulating right
now, impersonating journalists at major
outlets — including, this week, a senior
executive at USA TODAY. The emails are
personalized to your book, professionally
written, and designed to earn your trust
before asking for something.

Boni at Ingenium Books goes on to warn authors
that if they receive unsolicited offers and something
feels off to trust that feeling.

Remember the adage, “If it seems too good to be
true it probably is.”

If you receive an email that raises red flags for you,
please run it by me before responding.

Next Month’s Publicity Tips Article:

Why Summer is One of the Best Times of Year to
Launch a Publicity Campaign

www.RMAPublicity.com

rachel@RMAPublicity.com
(952) 240 - 2513

RMA Publictty
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