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THE POWER OF PUBLICITY

Ice Out: Minnesota Writers Rising Up Featured
in the News Media 5 Times in February

Ice Out: Minnesota Writers Rising Up
a powerful anthology of poetry and
| prose responding to the presence of
| U.S. Immigration and Customs
Enforcement (ICE) in Minnesota—and
to the human cost of policies that blur
the line between law enforcement and
| occupation—is making headlines.

The book's editor, Ilan Graham Leask,
was interviewed on WCCO-TV's Mid-
Morning show on February 23. He
shared how the collaboration between
Calumet Editions and Afton Press came
to be and talked about the importance of
preserving democracy in America.

= e 2 In February, Leask was also interviewed by the following news outlets:
‘ ISE“ ‘?H.l:, WJON-AM St. Cloud (February 25) The Pioneer Press (February 22)
3 ; The Pioneer Press (February 15) Publisher's Weekly (February 10)
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The local media previewed two public events featuring the writers and poets who
contributed to the anthology. More information about the book can be found online at
Calumeteditions.com/books/ice-out

Getaway Kimonos Inventor Appears on WCCO TV in Minneapolis

Before you know it, the snow will have
melted, and cabin season will be upon us. But
along with the warmer weather comes those
dreaded bugs: mosquitos, ticks, flies and
chiggers.

The familiar Minnesota frustration of being
swarmed while spending time at the cabin
sparked an idea for Detroit Lakes, Minnesota
entrepreneur Barb Owen-Boerger. Late last
year, she brought Getaway Kimonos to
market.

The lightweight kimono-inspired wraps with .
built-in mosquito protection were featured on
WCCO TV in Minneapolis on February 13
during the station's Mid-Morning Show. Getaway Kimonos can be purchased online at GetawayKimonos.com
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https://youtu.be/WUyofZRlADA?si=ZHFdw0CunyJyejCW
https://youtu.be/WUyofZRlADA?si=ZHFdw0CunyJyejCW
https://1drv.ms/u/c/fc2c743ac33c492b/IQC83JAKT4YNTI9ucs2ObrxYAeDZSpPok8EPBtQozYjAfb0?e=QuRmR0J
https://www.twincities.com/2026/02/23/readers-and-writers-local-literary-community-responds-to-federal-surge/
https://www.twincities.com/2026/02/15/readers-and-writers-exploring-the-idea-of-community/
https://www.publishersweekly.com/pw/by-topic/industry-news/bookselling/article/99664-authors-want-ice-out-of-minnesota.html
https://www.calumeteditions.com/books/ice-out/
https://www.cbsnews.com/minnesota/video/with-mosquito-season-around-the-corner-could-a-fashion-choice-help-avoid-bites/#x
https://getawaykimonos.com/
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Hudson Star Observer Publishes Article About Burt Nordstrand's Latest Book

The man credited with brmglng the convenience store concept to the

has helped thousands of people battling food addiction, isn't done
helping others yet.

Through his latest project, the memoir Aging with Grace,
Acceptance & Gratitude, Nordstrand is sharing a wealth of
| knowledge about life that people of all ages can take to heart.

A story about the book has been published by The Hudson Star
Observer newspaper. Copies are available for purchase through
Burt's author website.

The Waters of Excelsior Participates in Hearts Across the World

KSTP-TV in Minneapolis covered a special pre-Valentine's Day social hour at The
Waters of Excelsior on February 12. Residents gathered to read the more than 70
Valentines delivered to them from around the world as part of the Hearts Across the
World campaign. P53 GESDENTS PON VALENTAES FRON AGROSS THE G08E i |

Tampa Bay's 10 Covers Sweetheart Sock Hop at Arietta Sarasota Senior Living

Rock and roll, doo-wop and pop defined the childhoods of the
people who llve at Arietta Sarasota Senior Living. Both the music
and memories of the past were flowing at their Sweetheart Sock
Hop the day before Valentine's Day.

A story that aired on Tampa Bay's 10 on February 13 captured the
magic as residents danced to songs like ‘Jailhouse Rock,” ‘Rock
. 3 L : Around the Clock,’ and ‘The Twist.” There was also a kissing booth
S el gy | for cquples and plenty of Valentine’s Day-themed decorations
_ adorning the event space.

Album Matthews Featured in TV Story About Community Growth

WSOC-TV reporter Eli Brand
featured the 55+ apartment
community Album Matthews in a
recent story about development in
the Charlotte, North Carolina
suburbs. Growth in Matthews,
North Carolina has been around
4.5 percent since 2020.

Many of the city’s newest
residents live at the 55+
community.
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https://www.hudsonstarobserver.com/news/burt-nordstrand-founder-of-ssg-corp-authors-new-book/article_6a7275c2-488e-4580-81f7-8e9b77abbd46.html
https://www.hudsonstarobserver.com/news/burt-nordstrand-founder-of-ssg-corp-authors-new-book/article_6a7275c2-488e-4580-81f7-8e9b77abbd46.html
https://www.livingwiththeenemy.net/
https://youtu.be/n7jtv8dwsw8?si=NBIAi7d7H0xgz7Zb
https://youtu.be/NlHmSFrJvfg?si=c5I4B66sy77wHJUK
https://www.wsoctv.com/news/local/looking-convenience-why-matthews-is-bucking-mecklenburg-countys-growth-trend/ESYFT3SEVZB5BK25GZD7RAEIKQ/
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How Do I Track the Success of a Promotional
Campaign?

By Rachel M. Anderson,
Publicist, RMA Publicity

When it comes to promoting
your business, nonprofit or
book, there are a myriad of
different ways to do it. Some
will require a lot of bandwidth
to achieve. Others can be done
with a few simple keystrokes, a
little investment of time or by
hiring the right person to get
the job done.

Among the more popular ways to get the word out:
hosting events, launching a public relations campaign,
email marketing, social media, paid advertising and
cross promoting through collaborations and
partnerships.

No matter which tactic or tactics you engage in,
there is of course a cost. In some cases it is monetary.
In others it is the investment of your time.

So how do you decide which tactic or tactics to
pursue? When asked that question, I always suggest
to people that before deciding they come up with a
means of tracking the success of their campaigns; but
first you need to determine what success means.

In my line of work, success is getting the attention
of the news media. I consider a campaign successful
if I have been able to secure TV, radio and podcast
interviews for my clients, and/or arranged stories
about them in newspapers and magazines.

For the client, success may mean selling a certain
number of products or books, securing speaking
engagements, getting people into their stores to
browse, and/or clicking on their websites.

It’s important to note that while PR is an extremely
important piece of the puzzle when it comes to
promoting your work, it’s not the only tactic you
should pursue. The most successful campaigns are
those that pro-actively reach out to people in multiple
ways and in multiple places.

No matter which tactic or tactics you turn to for
promotion, I suggest trying different combinations to
see which tactics work best for you.

Public Relations Campaign

As previously mentioned, success is measured by if
you are getting bookings. However, it is important to

keep in mind that just because you appear on
television, are featured in a newspaper or magazine
article or are interviewed on a podcast, there is no
guarantee that a consumer will act. The purpose of PR
is to raise awareness.

Social Media

When it comes to social media, success depends
on what you were hoping to achieve by engaging in a
campaign. While most nonprofits use email marketing
to secure monetary donations or sign-up volunteers,
for-profit businesses tend to use it for brand
awareness, to grow their audience, to get people to
engage with their product and to drive sales.

The nice thing about social media is the metrics
you can gather. Linked-in and Facebook are very
good at providing the number of likes, impressions
and click throughs your content is receiving. Both
services also allow you to advertise to their members,
but they charge fees for the privilege.

Paid Advertising

Speaking of paid promotion, it is possible to reach
everyone who subscribes to a print publication, or the
hundreds of thousands of people that may be
watching a television program, by purchasing an
advertisement. If you have the budget to do it, paid
advertising can be a very effective way to reach a
large audience.

A good way to track the success of such an
advertisement is by being sure there is a definite call
to action in your ad. Whether it’s driving traffic to a
website or store to purchase a product, encouraging
people to attend an event or urging people to sign up
for your mailing list, keep track of how many new
customers you attract during the life of the campaign.

In order to work effectively, you will likely need to
advertise multiple times. Most television stations
recommend campaigns that deliver ads multiple times
a day and last for several weeks or more.

E-mail Marketing

E-mail marketing can also be a very effective way
to attract customers. I strongly suggest using a service
like MailChimp, Constant Contact or HubSpot which
allow you to track click through rates on a campaign.

According to industry benchmarks, the overall
click through rate for all industries is 2-to-5 percent.
Anything above 5 percent is considered a strong
performance. If your click through rate is more than
10 percent you are said to have a highly targeted list.
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If your click through rate is mediocre, some tactics
to try to improve it include making sure there is a
clear call-to-action. Instead of just directing people to
your website for more information, ask them to
purchase your book through the provided Amazon
link.You can also personalize subject lines rather than
just addressing messages generically, and create a
sense of urgency by putting a deadline on how
quickly people need to act.

Hosting Events

Hosting events is another effective way to attract
customers. That’s why most authors will host book
launch parties, and many new businesses hold open
houses. No matter how you promote the event,
tracking results is easy to do.

Start with the number of invitations sent out, then
note how many people came to the event. It may be
more or less. Oftentimes, people you invited will
bring friends and family members along.

You can also easily track the number of sales made
on that particular day.

Cross Promoting through Collaborations and
Partnerships

Another strong promotion tactic is to form
collaborations and partnerships. A good example of
how this can work is for authors with mission driven
books. Many people write memoirs to share their life
experiences and lessons learned along the way.

If you have a book about organ donation, for
example, you can collaborate or partner with
associations like the United Network for Organ
Sharing (UNOS), the National Kidney Foundation or
the American Heart Association. A good ask is for the
organization to post your book in the resource section
of their websites.

Another strong way to collaborate is by partnering
with the organization at its fundraising drives and
galas. Sponsoring a table at a gala, donating books to
an organization’s silent auction or purchasing an
advertisement in an event booklet are great ways to
raise awareness amongst the organizations’ members.

Tracking success resulting from these tactics is all
about timing. If you sell a lot of books at the gala, or
in the days immediately preceding or following the
event, you can likely attribute those sales to your
sponsorship.

Need help coming up with ideas on how best to
promote your book or business? Let us know.
Next Month’s Publicity Tips Article:

Some Unconventional Ways to Get the Word Out
About Your Book or Business

www.RMAPublicity.com

rachel@RBMAPublicity.com
(952) 240 - 2513

MEDIA OPPORTUNITIES

March is...

American Red Cross Month

Brain Injury Awareness Month

National Colorectal Cancer Awareness Month
National Kidney Month

National Women’s History Month

Also Observed in March...

Read Across America Day — Mar. 2
World Birth Defects Day — Mar. 3
Mars Day — Mar. 5

National Quilting Day — Mar. 21

Source: 2026 Chase’s Calendar of Events

If your book is relatable to any of the following events observed in March or April 2026, let us know! RMA Publicity
may be able to help you secure publicity in the print, broadcast and/or online media.

April is...

Alcohol Awareness Month

Autism Acceptance Month

Distracted Driving Awareness Month
Informed Woman Month

International Humor Month

Donate Life Month

National Sexual Assault Awareness Month

Also Observed in April...

World Siblings Day — April 10

National Pet Day — April 11

World Parkinson’s Day — April 11

International Moment of Laughter Day — April 14
National Stress Awareness Day- April 16
Independent Bookstore Day — April 25

World Healing Day — April 25
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