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THE POWER OF PUBLICITY
Blind Man Gets National Attention for His 63-
Mile Walk for the Nonprofit Good in the ‘Hood

Congratulations to Carl Nimis of 
Bloomington, Minnesota, on 
successfully completing a 63 mile walk 
from Hudson, Wisconsin to New Prague, 
Minnesota, in less than 24 hours. Nimis, 
who is blind, did the walk on May 16 to 
call attention to the nonprofit he 
supports: Good in the 'Hood, which 
provides free foot care to the elderly and 
people who are homeless. 

A photographer from WCCO TV and a 
reporter from the Hudson Star Observer 
newspaper accompanied Carl early on in 
the walk. The story that aired on WCCO 
TV was also picked up by WAND TV in 
Indianapolis, Indiana, WTOL TV in Toledo, Ohio, WQAD TV in the Quad Cities, by WSAW TV in Wausau, 
Wisconsin, and by Yahoo! News. 

Learn more about Good in the ‘Hood on the nonprofit's website: GoodintheHood.org 

I Couldn't Tell You Highlighted by News Outlets Twice in May 
   May was Mental Health Month and National Trauma 
Awareness Month. Both tie-in strongly to Sarah 
Dechamps's extraordinary story of navigating Caregiver 
PTSD. 
   Shortly after her daughter, Lily, was born, the infant was 
whisked into surgery to be treated for a rare disease. What 
Sarah didn't know at the time was that it would be the first 
of many surgeries her daughter would have to endure, and 
that she and her family would eventually come to be 
diagnosed with PTSD. 
   With Lily's permission, Sarah recently 

released a second memoir about her family's ordeal. In I Couldn't Tell You: The True Story of a 
Mother and Daughter's Journey to Overcome Their Mental Health Demons, Deschamps shares 
intimate details about the trauma she and Lily have endured since the young woman's birth 25 
years ago. 

Their story is featured in the May 21 issue of the MN Sun Current newspaper. Earlier in 
May, Sarah was interviewed on FOX 9 Good Day in Minneapolis. 

Copies of I Couldn't Tell You and Sarah Deschamps' first book, Journey to Japan: A 
Lifesaving Memoir, are available for purchase through the website: SarahDeschamps.com 

https://youtu.be/E-TYNKz5Q80?si=SYyrWXj77dll21D2
https://www.instagram.com/reel/DYhTH3wDXas/
https://youtube.com/shorts/Mterh1t1IJM?si=xQF1FpuI0I5dK4Y1
https://www.wqad.com/video/life/heartwarming/blind-man-walks-63-miles-to-raise-money-for-charity/526-c671317d-71d1-4ea0-b374-2014af52f023
https://www.wsaw.com/video/2026/05/18/blind-man-walks-63-miles-raise-awareness-homelessness/
https://www.yahoo.com/news/videos/blind-man-walks-63-miles-154448746.html
https://www.goodinthehood.org/
https://www.hometownsource.com/sun_current/community/edina/edina-resident-shares-journey-with-post-traumatic-caregiving/article_60109a88-94b1-4ace-b32c-204b3df5124e.html
https://youtu.be/3L8V6DWp7XI?si=_lUw_k40w6nquqzT
https://www.sarahdeschamps.com/
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Ian Freeman, Author, Life Beneath the Suit, Interviewed on CBS Miami 
Recent C.D.C. data shows 

depression rates have risen nearly 
60 percent over the past decade. 
At the same time, almost half of 
Americans report entering 2026 
more stressed than the year prior. 

What’s missing from the 
conversation is this: many of the 
high-performing, successful and 

respected 
individuals 
who are 
struggling, 
like Ian 
Freeman of 
South 
Florida, don’t look like anything is wrong. But they are silently unraveling. 
   Freeman shared his story of quiet collapse as told in his memoir, Life Beneath the Suit, on 
CBS Miami the morning of May 6. 

RMA Publicity Secures Media Attention for Two Senior Proms 
   Prom season is here, but high school students aren’t the only ones getting all 
dressed up for the occasion. Residents of Arietta Sarasota Senior Living held 
an Under the Sea-themed prom the evening of May 22. 
   Residents got all dressed up for the occasion and danced the night away. 
Two media outlets covered the event. WFLA-TV Tampa aired a short video, 
and the Sarasota Observer newspaper published a story on the front page of 
the May 28 issue. 

WCCO TV and FOX 9 Minneapolis cover The Waters of Plymouth's Senior Prom 
Seniors who live at The Waters of Plymouth Senior 

Living held a senior prom of their own the afternoon of 
May 21. 

Here you see the event’s Prom King and Queen 
enjoying a dance together to slow music. As residents 
were dancing the afternoon away, the community's 
Active Life Manager and one of the other prom goers did 
an interview on Fox 9's All Day, sharing their excitement. 

Later that evening, WCCO TV's story about the dance 
aired on the 10 p.m. news. 

https://youtu.be/Zf95yeuGJlQ?si=YrvYqqVUZzx3KJoW
https://youtu.be/BXYAZhY2-aw?si=CMYmPBcUoAh5esBK
https://yourobserver.pressreader.com/sarasota-siesta-key-observer/20260528
https://youtu.be/4jxNtjGDCc0?si=XS6fFjZbdHTGl4P0
https://youtu.be/bLbMENIvNHE?si=isdH3yWPkFWMRchW
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June is… 
Adopt A Shelter Cat Month  
Alzheimer’s and Brain Awareness Month  
Dementia Care Professionals Month 
Gay and Lesbian Pride Month  
Great Outdoors Month  
PTSD Awareness Month 

Also Observed in June… 
National Gun Violence Awareness Days – June 5-7 
Be A Miracle in Someone’s Life Day – June 10  
Family History Day – June 14  
Father’s Day – June 21  
Summer Begins – June 21  
Let it Go Day – June 23  
PTSD Awareness Day – June 27 
Asteroid Day – June 30 

July is… 
Cellphone Courtesy Month  
National Grilling Month  
National Make a Difference to Children Month 
Sarcoma Awareness Month 

Also Observed in July… 
Independence Day – July 4  
Be Your Own Hero Day – July 13 

Source: 2026 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in June or July 2026, let us know! RMA Publicity may 
be able to help you secure publicity in the print, broadcast and/or online media.
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Why Summer is One of the Best Times of Year 
to Launch a Publicity Campaign
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Have you booked your 
summer events yet? If not, time 
to get on it! 

Summer is a great time to 
get attention! The main reason 
is that there is not as much 
competition from the major 
brands. 

Here are 5 things you can do 
right now to get attention for your book(s) or 
business. 

1) Schedule Public Events 
Even if you haven’t gotten started yet, don’t 

assume it’s too late to get an event scheduled for the 
summer because others have beaten you to it. Try 
thinking outside the box and scheduling events at 
places that don’t require a lot of lead time. 

Grocery stores and coffee shops are often willing to 
offer members of the communities an opportunity to 
promote their work to their customers. You just have 
to ask. 

It may also be possible to schedule an event at a 
local park that rents out pavilions. Just be sure to 
confirm it is okay to make sales on the premises 
before you do it. 

2) Partner with businesses that are likely to support 
your product. 

Another easy way to get your name out there is to 
partner with a local business willing and able to help 
promote your products. I have a former neighbor who 
sells goat soap, and she is very skilled at this. 

She has approached a number of grocery stores and 
gift shops, most of which agreed to carry her 
products. 

3) Capitalize on your social media connections. 
Remind your social media friends that your service 

or book would make a great gift for that special 
somebody in their life. In your posting, include a link 
to your website or the publisher’s website where those 
who are interested can place an order. 

4) Hand out flyers. 

It is a given that people are going to be out in the 
community throughout the summer months shopping 
and socializing. Coffee shops and community centers 
are sure to be popular hangouts. 

Create a handout touting your product or book as a 
great gift, and put several up on community bulletin 
boards, or leave them on tables at fast-food 
restaurants or coffee shops. Leaving materials in 
places people gather is sure to get at least a few 
people’s attention. 

Be sure the flyer has a summer feel, and state that 
your product or book makes a great gift! 

5) Start planning for next year. 
And while this may not lead to sales right away, it’s 

sure to make a difference if you start planning your 
promotional activities for next year right now while 
you have a little extra time on your hands. Being 
proactive rather than reactive is key to success in both 
marketing and PR. 

One of the first things I recommend you do is make 
a list of all the events you’d like to participate in 
during 2027, then start gathering contact information 
for the event organizers. Now is the time to secure a 
date for a workshop at the community center, or a 
table at the big book fair in town, and any other 
events you think will be good places to showcase 
your book or business. 

Hopefully you’re not already too late as several of 
the more popular events start booking a year in 
advance. 

Planning to travel in the new year? If you’re an 
author, start looking into possible signing 
opportunities in the cities you will be visiting. If your 
book is available through the major distributors, you 
should be able to get into a Barnes & Noble in the 
city you are visiting. If you are self-published and 
don’t have a distributor, focus instead on the small, 
independent bookstores. 

Still not sure where to start? RMA Publicity would 
be happy to help. Contact us to get started on a 
campaign. 

Next Month’s Publicity Tips Article: 
Why Original Content Should Still Be a Key 

Element in Your Marketing Strategy 

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
https://www.rmapublicity.com
mailto:rachel@rmapublicity.com?subject=June%202026%20Newsletter%20Inquiry

