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THE POWER OF PUBLICITY
5 Minneapolis News Outlets Cover 3000 
Acts of Kindness by Coated in Love

   Congratulations to the 
nonprofit Coated in Love for a 
very successful 5th annual 3000 
Acts of Kindness event. Around 
3,000 people were served at the 
2025 event at the Minneapolis 
Convention Center. 
   Everyone who attended 
received free supplies to make it 
through the winter, including a 

brand-new coat, a hoodie, hat, gloves or mittens, and a whole lot more. 
There were also haircuts, chiropractic services and foot massages offered. 
Plus, access to more than 80 different social services, a food pantry and a 
hot meal cooked by celebrity chef Sterling Wright. 

WCCO, KSTP and KARE TV went live from the event in their morning 
shows. WCCO Radio and CCX Media also provided coverage. Between 
the morning show coverage and other media placements secured 
throughout 2025, Coated in Love received more than 37 minutes of airtime 
on television and radio stations in Minneapolis and three print stories. 

RMA Publicity is proud to have been successfully handling promotion 
of the event since its beginning in 2021. Learn more about how you can 
help with the 2026 event for which planning will get underway soon at CoatedInLove.org/events 

RMA Publicity’s 2025 Results 
We are happy to share that 2025 was another successful year for RMA Publicity. We secured 139 media placements for 
clients. While the majority of the stories aired or were published in Minnesota where we are based, we also secured 
national media for clients on CNN, in Cats Magazine and in Seniorific; an international placement in the Windsor Star in 
Toronto, Canada; and on media outlets in Los Angeles, California; Washington, D.C.; Tampa, Sarasota and West Palm 
Beach, Florida; Dallas, Houston and Austin, Texas; Milwaukee, Wisconsin; and Charlotte, North Carolina. 

TV Interviews 
85

Radio Interviews 
12

Newspaper/Magazine 
Stories 

42

Total Media Placements in 2025 - 139

Since the company’s founding in 2009, RMA Publicity has secured more than 3,500 media placements for clients. 
Thinking of launching a marketing or publicity plan for your book, company or service in 2025? Contact us today for 
a free one-hour publicity consult and quote.

https://youtu.be/gPulonfFm1A?si=C5TTrps5g__u1wRJ
https://youtu.be/WlzbGG3bj_s?si=EfFt-Rk3bNonZDAf
https://youtu.be/ZnKIDGFa-48?si=9bJg9t_TaLsesTDi
https://www.audacy.com/wccoradio/news/local/thousands-pick-up-clothing-food-and-services
https://youtu.be/Lr2IoDe6d70?si=PPm7InljZWjPoS76
https://www.coatedinlove.org/events
mailto:rachel@rmapublicity.com?subject=Jan%202026%20newsletter%20-%20publicity%20consult%20request
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Minnesota Nonprofit Steps Up to Make Sure Kids Receive Presents for the Holidays 
With the cost of living rising, December is a 

challenging time of year for many families. Since 
October, Brooklyn Center, Minnesota's Community 
Emergency Assistance Program (CEAP) has 
experienced a 38 percent increase in first time 
participants. 

Food isn't all families were getting help with from 
CEAP in December. The week of the 15th, the social 
service agency opened a pop-up toy shop where the 
people it serves could pick out toys for their children. 

RMA Publicity secured stories about the shop on 
three news outlets in the Minneapolis market. KSTP-
TV covered the event. So did CCX Media and the MN Sun Current newspaper. 

WCCO Airs Follow-up Story on Nadia Pishko's Return to Ukraine 
   Ninety-two-year-old Nadia Pishko's wish to 
return home to Ukraine came true in 
November, and on December 11, WCCO 
reporter John Lauritsen did an update on his 
story that aired in late November. Sadly, I just 
learned Nadia passed away on December 29. 
   In late November, both WCCO TV and 
KSTP TV were there when Nadia said her final 
goodbyes to friends at the St. Constantine 
Ukrainian Catholic Church in Minneapolis. 
The week before, John Lauritsen put together 
this great story about Nadia that went national. 
The WCCO TV story got picked up by CNN 
and shared with affiliates across the country. 

Cats Magazine Says Minou Le-Mew's Holiday-Themed Cat Toys "Break the Catnip Mold" 
Congratulations to Allison Zank, founder of Minou Le-Mew. The most recent issue of 

Cats Magazine features her holiday-themed cat toys. 
There are holiday "chunkles" available in the shapes of a candle, reindeer, a polar bear, an 

owl and gingerbread man. Each comes infused with Miracle Nip, a proprietary blend of 
herbs that cats enjoy more than catnip alone. In November, Zank debuted the winter toy line 
on WCCO TV's Mid-Morning show. 

Learn more about her business online at Minou-lemew.com 

Coming Up in January 
The novel Simmer & Boil by Nick Sarraf officially releases on Amazon.com on January 1st. 
Jack Stoltzfus, author, The Parent's Launch Code: Loving and Letting Go of Our Adult Children, will present at the 
Roseville, Minnesota, Rotary’s January 26th meeting.

https://youtu.be/aRGPTISzqEU?si=Cpb1rEWQ-OcDGTM_
https://youtu.be/aRGPTISzqEU?si=Cpb1rEWQ-OcDGTM_
https://ccxmedia.org/news/ceaps-season-of-sharing-program-helps-spread-holiday-cheer/
https://www.hometownsource.com/sun_post/news/local/ceap-offers-holiday-shopping-experience-for-families-in-need/article_f30c494a-a9b9-4646-9606-7382fca7a5d2.html
https://www.cbsnews.com/minnesota/news/nadia-pishko-returns-to-ukraine/
https://www.cbsnews.com/minnesota/news/nadia-pishko-returns-to-ukraine/
https://youtu.be/MSw0uYq5xWg?si=p1SZQth-mQANxtTi
https://youtu.be/dswhP3DRXNg?si=C24ben0FRX8OzlFk
https://www.cbsnews.com/minnesota/news/92-year-old-woman-returns-to-ukraine/
https://cats-magazine.com/general-meows/winter-cat-toys-minou-le-mew-interview-allison-zank/
https://youtu.be/i_oySYffrv8?si=UFJRsES6IFs-613R
https://minou-lemew.com/
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Arietta Sarasota's Annual Christmas Program Covered by WWSB TV 
Retired Sarasota County, Florida, schools music teacher Joan LaBash led 

her 62nd Christmas program on Dec. 22nd. The stars of the show this year 
were kids at heart, residents of Arietta Sarasota Senior Living. 

A photographer from ABC 7 covered the event. His story aired on 
Christmas Eve. 

Latest Book in Ballpark Mysteries Series Featured on CBS 58 Milwaukee's Morning Show 
   David Kelly, author of the Ballpark Mysteries series of children’s 
books just released his 23rd story set at ballparks throughout North 
America. Thanks in part to the success of this year's Milwaukee 
Brewers' team, his latest book is set at American Family Field 
where the Brewers play. 
   David talked about the inspiration for The Bobblehead Bunt on 
CBS 58 Milwaukee's morning show on December 30th. Learn more 
about his popular book series for young readers on his author 
website: DavidAKellyBooks.com 

Two Milwaukee Television Stations Cover Holiday Surprise at Oak Creek Diner 
Members of The Waters of Oak Creek Senior Living's R.O.M.E.O. 

(Retired Old Men Eating Out) group have been meeting for breakfast at 
the Oak Creek Diner every Friday for the past five years. For much of 
that time, they have been taken care of by the same two servers. 

A cameraman from CBS 58/Milwaukee was there to capture the 
moment when the men presented their servers with $120 each as a way 
to thank them for the great service they provide. The video will be 
included in a story about the group that will air in early 2026. 

Spectrum News 1's story about the gesture is live on the news platform's website now. 

Stories About The Waters of Excelsior Senior Living Residents Make it into the MN Sun Sailor Twice in 
December 

   This holiday season, residents of The Waters of 
Excelsior Senior Living posed for holiday pictures 
not with Santa but with the llamas from Wanna 
Llama. MN Sun Sailor community editor Jay 
Morgan covered the event and her photo essay made 
the front page of the December 18 issue of the paper. 
   One of the community’s residents also found 
herself in the spotlight. It is rare not to see knitting 
needles in Eileen Finzel's hands when you run into 

her at The Waters of Excelsior Senior Living community. Since taking up the hobby 25 
years ago, she has made and given away more than 200 sweaters. 

Eileen's story also got the attention of MN Sun Sailor's Excelsior editor Jay Morgan. 
Her story was published on the front page of the December 11 issue of the paper. 

https://youtu.be/zKfFPTewsZ8?si=Bu3jdAqEl581P2mV
https://youtu.be/zKfFPTewsZ8?si=Bu3jdAqEl581P2mV
https://www.cbs58.com/news/childrens-book-author-sets-latest-baseball-mystery-at-american-family-field
https://davidakellybooks.com/books-1/ballpark-mysteries-2/
https://spectrumnews1.com/wi/milwaukee/news/2025/12/19/seniors--waters-of-oak-creek--diner--surprise--holidays
https://www.hometownsource.com/sun_sailor/community/excelsior_southlake/the-waters-excelsior-trades-photos-with-santa-claus-for-holiday-llamas/article_f58dabaa-e8c4-465a-bd75-9bb0969a870c.html
https://www.hometownsource.com/sun_sailor/community/excelsior_southlake/excelsiors-sweater-nana-knits-over-200-sweaters-for-kids-in-need/article_a318f965-98ee-47ca-87dc-01b56a1114fa.html
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Prior Lake News Compass Previews Nonprofit's Christmas Bag Packing 
Event  

A Prior Lake High School graduate continued her decade-long holiday tradition 
of bringing the community together to help homeless children this holiday season. 
The 10th annual Sanya's Hope for Children Christmas Bag Packing Event happened 
on December 13 in Prior Lake, Minnesota. 

An event preview was published in the Prior Lake News Compass. 

Publishers Weekly Calls Aitken's The Patron Saint of Lost Girls One of the Most Influential 
University Press Titles of the Season 

Congratulations to Maureen Aitken on a well-deserved accolade. Publisher's Weekly recently 
named her book, The Patron Saint of Lost Girls, as one of the most influential university press 
titles of the season. Wayne State University Press released the book in September. 

Two Big Scores for Author of Best Live Ever! With the Fulfillment Kids in December 
Congratulations to Clancy Clark, author, Best Life Ever! with the Fulfillment 

Kids. His book is now live in the Literacy Central section of the Reading Is 
Fundamental (RIF) website. RIF the nation’s leading children’s literacy 
nonprofit. 

   Best Life Ever! is the story of two elementary school-
aged children who share their superpowers for creating 
the best life ever—intuition, visualization and good 
intentions—by using them in everyday situations. The 
book is aimed at children between the ages of 5-and-10-
years old. Here is a link to the listing. 
   In addition, Lake Superior Magazine reviewed the 
book in its December/January issue on newsstands 
now. In part, the review says the story "is a formula 

for a good life that can apply to anyone." 
   Pick up your copy of this life changing story for the young person in your 

life. Here is a direct link to its listing on Amazon.com

Congratulations!

https://plnewscompass.org/6167/events/childrens-christmas-bag-packing-event-scheduled-for-dec-13/
https://www.publishersweekly.com/pw/by-topic/specials/promotional/article/99101-pw-studio-higher-learning-2025.html
https://wsupress.wayne.edu/9780814352465/
https://www.rif.org/literacy-central/book/best-life-ever-fulfillment-kids
https://www.amazon.com/Best-Life-Ever-Fulfillment-Kids/dp/1734801158/


NEWSLETTER JANUARY 2026

 PAGE 5

Time to Get a Marketing and PR Plan in Place 
for the New Year 
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Happy New Year! I hope 
you enjoyed the holiday 
season. 

Now that another New Year 
has arrived, it is time to put a 
marketing and publicity plan in 
place for your business, 
nonprofit or book if you 
haven’t done one already, and no 
they are not one in the same. 

A marketing plan is what you develop to determine 
your target audience and how to reach it. A publicity 
plan is for determining how to get mentioned in as 
many media forms as possible—reviews, TV, 
newspaper, radio, online, etc.—as often as possible. 

 If you haven’t yet taken the time to prepare a 
Marketing & PR plan, now is the time to do it! Here 
are ten tips that will help get you started: 

1. Create a Website. 
If you don’t have one, it will be hard for customers, 

the people you serve or potential readers to find you 
and the media to promote you. 

2. Launch a social media campaign. 
This is something you can and should do as soon as 

possible to create a following/fan-base. An easy way 
to do this is to create a Facebook Fan Page and 
contribute entries to it regularly. Fan pages are totally 
free to set up and offer a viral method of making 
contact with potential customers. 

Considering the fact that the average friend count 
on Facebook is 338, this tactic is well worth the 
effort. 

3. Develop a list of places where your potential 
customers or the people you want to serve spend time 
and make plans to visit with them on their “home 
turf” throughout the year. 

If, for example, you want to reach people who are 
into dieting and exercise, you need to spend time 
connecting with and advertising to gym members, 
dietitians and fitness experts. If you have a business 
book, join the local Chamber of Commerce and 
regularly attend meetings. 

4. Seek out non-profits and other organizations that 
would be most interested in your book and/or 
expertise and let them know about your work. 

If your book is about organ donation, for example, 
Life Source, the American Organ Transplant 
Association and the United Network for Organ 
Sharing (UNOS), are good organizations to get to 
know. If your work is aimed at helping those living in 
the margins, connect with social services agencies in 
your hometown market, and other communities that 
your organization serves. 

5. Start a blog and contribute to it regularly. 
Blogging is a great way to stay connected to people 

who are interested in hearing what you have to say on 
your topic of expertise. Be sure to make reference to 
your company, organization or book as often as you 
can naturally. If people like what you have to say, 
they are likely to want to connect with you and 
hopefully patronize your business. 

6. Pay attention to stories making their way through 
the news cycle. 

If you have expertise on a topic that is getting a lot 
of attention, reach out to the media. You may just get 
the break you’ve been waiting for if you go to them 
rather than waiting for them to come to you. 

7. Prepare regular press releases and distribute 
them to the media or hire a publicist to handle this 
task for you. 

When you see a story in the news that you would 
like to comment on, don’t just think about it, do it! 
Those professionals who send out regular press 
releases are more likely to become sources for 
reporters than those who don’t. 

8. Spend some time researching the editorial 
calendar reporters use to determine where your story 
would fit best.  

9. These final two suggestions are aimed at people 
who are promoting a book. If you  haven’t done so 
yet, ask your friends and people you know who have 
purchased your book to write a review and post it on 
Amazon.com, Barnes and Noble and Good 
Reads.com. 

The more reviews and activity you have, the higher 
you move in the searchable listings. 

https://www.rmapublicity.com
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10. Make your book available in multiple formats. 
A lot of authors who started out by publishing just 

a traditional print book have found that having their 
title available as an eBook and/or audiobook as well 
significantly impacts the number of sales they get. 

Need help executing your plan? RMA Publicity 
would be happy to help. We develop marketing and 
publicity plans for companies, nonprofits and authors, 
offer writing and media/organization/library/
bookstore pitching services, and can also help with 
setting up book launch parties, book signings and 
other author events. Contact us for more information. 

If what you’re promoting is relatable to any of the 
following events observed in January or February 
2026, let us know! RMA Publicity may be able to 
help you earn publicity in the print, broadcast and/or 
online media. 

Next Month’s Publicity Tips Article: 
Why Your PR Campaign Should Include Both 

Traditional and Social Media, Not One or the Other

January is… 
Get Organized Month  
International Creativity Month  
National Mentoring Month  
National Personal Self Defense Month 

Also Observed in January… 
National Clean Off Your Desk Day – Jan.12 
Make Your Dreams Come True Day – Jan. 13 
Get to Know Your Customer Day - Jan. 15 
Inspire Your Heart with Art Day – Jan. 31 

February is… 
American Heart Month  
Library Lovers Month  
National Black History Month 

Also Observed in February… 
National Donor Day – Feb. 14 

Source: 2026 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in January or February 2026, let us know! RMA 
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry
mailto:rachel@rmapublicity.com?subject=January%202026%20-%20Newsletter%20Inquiry

