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THE POWER OF PUBLICITY
Story About Effort to Get Nadia Pishko 
Home to Ukraine Goes National

WCCO TV provided great 
coverage of the effort to assist 
92-year-old Nadia Pishko with 
making a dying wish come 
true. Nadia recently suffered a 
stroke. Her condition is stable 
right now, but she doesn’t 
know how much longer she 
has. 

Despite the war now 
underway in Ukraine, she 
wants to spend the time she 
has left with her extended 
family, then be buried beside 
her husband, who is himself 
buried in Ukraine. Both 
WCCO TV and KSTP TV 
covered the farewell event at 
Nadia’s church, St. Constantine Ukrainian Catholic, the day before she left.  

   Earlier in the month, WCCO TV reporter John Lauritsen put together a great story about Nadia that went 
national. The WCCO TV story got picked up by CNN and shared with affiliates across the country. A GoFundMe 
account has been set up to help Nadia’s family cover costs involved in her return trip. Here is a link for those who 
wish to contribute. 

A Very Successful Give to the Max Day for Coated in Love 
Give to the Max Day 2025 was a huge success for 3000 Acts of Kindness by 

Coated in Love. A special thank you to KARE 11 for the incredible help 
promoting the organization’s collection events on November 20. 

After reporter Michelle Baik’s early morning live shot outside The Fox and 
Pantry coffee shop in Plymouth, Minnesota, people started flowing into the shop 
with donations of coats, hats, gloves and mittens and boots. KARE 11 at Noon 
also promoted the event on November 19 by offering an interview to Coated in 
Love's Executive Director and one of its Board Members. 

I also want to thank The Fox and Pantry in Plymouth, Minnesota, and 
Compassion Coffee in Anoka, Minnesota, for their great support of the event by 
offering space for collection events and helping with promotion in person and 
online. Between the two locations, nearly 100 coats were collected, along with 
hundreds of hats, scarves, gloves and mittens. 

Thank you also to reporter Lila Swedzinski for the story she wrote about the 

https://youtu.be/MSw0uYq5xWg?si=QET_vveayBKAJhOl
https://youtu.be/dswhP3DRXNg?si=4Y30EClrXaxeJ2qK
https://www.cbsnews.com/minnesota/news/92-year-old-woman-returns-to-ukraine/
https://www.gofundme.com/f/bring-nadia-back-to-her-family-in-ukraine
https://www.gofundme.com/f/bring-nadia-back-to-her-family-in-ukraine
https://youtu.be/M8iFy1NPo6U?si=tqOzHO77RfY9ZoeJ
https://youtu.be/M8iFy1NPo6U?si=tqOzHO77RfY9ZoeJ
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Anoka event that was published in the Anoka County Union Herald 
newspaper. 
   The 5th annual 3000 Acts of Kindness event for the Twin Cities' homeless 
takes place on Monday, December 8, 2025, at the Minneapolis Convention 
Center. Each guest who comes will receive free supplies to get them through 
the winter: a coat, hat, mittens or gloves, undergarments, winter boots, shoes 
and toiletries that have been donated to the cause throughout the year. 
Dozens of social services will have tables set up at the event. Guests will 
also be offered access to free foot massages, a free meal, and a special food 
pantry featuring shelf-stable foods. 
   To volunteer at the event or make a monetary donation that can be used to 
purchase more coats for the event, go to Coatedinlove.org/donate-now 

Three Television Stations Cover Good in the ‘Hood Shoe Sorting Event 
Students who attend Free Lutheran 

Bible College & Seminary in Plymouth, 
Minnesota, were directed to spend their 
day off from classes on November 18 
volunteering. About 50 of them showed 
up at the Good in the ‘Hood warehouse to 
help out with sorting donated shoes, and 
three Minneapolis television stations were 
there. 

WCCO TV’s Beret Leone went live at 
Noon with a story about the sorting event 
and Good in the ‘Hood’s Shoe Away 
hunger program. KSTP TV and CCX 
Media provided coverage too. 

Shoe Away Hunger serves as a fundraiser for the nonprofit’s food programs, helping to eliminate local hunger 
“one sole at a time” through shoe drives. During the two-hour-long event, 2,616 pairs of new and used donated 
shoes were sorted. Good in the ‘Hood sells the shoes for $6 a pair to raise money for its food shelf program. 
Eventual sales of the shoes will help pay for a week’s work of groceries for 5,500 people. 

CCX Media Airs Story About Collaboration Between Two Nonprofits that Help the Homeless 
   In these challenging economic times, 
two Minneapolis nonprofits that serve the 
homeless have decided to collaborate. A 
CCX Media story about the partnership 
between Good in the 'Hood and Coated in 
Love went live on the station's website on 
November 4. 
   In October, a story about their 
collaboration was published in the 
Plymouth, Minnesota edition of the MN 
Sun Sailor newspaper. 

https://www.hometownsource.com/abc_newspapers/community/compassion-coffee-partners-with-coated-in-love-for-give-to-the-max-day/article_f521c6f9-cd9d-4ffb-9224-21b54574bec8.html
https://www.hometownsource.com/abc_newspapers/community/compassion-coffee-partners-with-coated-in-love-for-give-to-the-max-day/article_f521c6f9-cd9d-4ffb-9224-21b54574bec8.html
https://www.coatedinlove.org/donate-now
https://youtu.be/Q15X7qIKBSM?si=38BDZG0tk0UhMCdB
https://youtu.be/PK5uv9rQ6rU?si=hpV19jxbGL1fNrqO
https://ccxmedia.org/news/nonprofit-uses-shoe-drive-to-combat-community-hunger/
https://ccxmedia.org/news/nonprofit-uses-shoe-drive-to-combat-community-hunger/
https://ccxmedia.org/news/plymouth-nonprofits-face-perfect-storm-to-help-those-in-need/
https://ccxmedia.org/news/plymouth-nonprofits-face-perfect-storm-to-help-those-in-need/
https://www.hometownsource.com/sun_sailor/community/plymouth_medicinelake/navigating-a-government-shutdown-local-nonprofits-explain-what-to-do-and-how-to-help/article_03586724-1b84-48ce-859f-6294713598e9.html
https://www.hometownsource.com/sun_sailor/community/plymouth_medicinelake/navigating-a-government-shutdown-local-nonprofits-explain-what-to-do-and-how-to-help/article_03586724-1b84-48ce-859f-6294713598e9.html
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WCCO TV Highlights Minnesota Business with a New Line of Holiday-Themed Cat Toys 
Allison Zank, founder, Minou Le-Mew appeared on WCCO TV on November 

24 to show off her brand new holiday-themed cat toys. There are holiday 
"chunkles" available in the shapes of reindeer, a polar bear, an owl, gingerbread 
man and candle. Each comes infused with Miracle Nip, a proprietary blend of 
herbs that cats enjoy more than catnip alone. 

Learn more about Allison's products on the website: Minou-lemew.com 

Author of Best Life Ever! with the Fulfillment Kids Shares Story on FOX 21 Duluth 
   Clancy Clark of Northern Minnesota is on a mission to 
educate kids on how to live the best life possible. It's all 
about fulfillment, intuition and having good intentions he 
explained on FOX 21 News in Duluth, Minnesota, the 
morning of November 25. 
   These concepts are taught through his debut children's 
book, Best Life Ever! with the Fulfillment Kids. Pick up a 
copy for the child in your life this holiday season on 
Amazon.com. Learn more about Clancy Clark's work on his 
website: ClancyClark.cc 

Events at The Waters of Plymouth Make the Headlines Twice in November 
   Introducing Plymouth, Minnesota’s newest centenarian. Pat Huber 
turned 100 years old on November 3, 2025. That afternoon, the 
community where she lives, The Waters of Plymouth, hosted a party 
in her honor.  
   Both KSTP TV and CCX Media covered the event. When reporters 
asked her what the key to longevity is, Pat said, "Eating right and 
staying active. I do a lot of 
walking and moving my 
arms."  

Happy Birthday Pat! 
Earlier in the month, on November 6, both KSTP TV and WCCO TV 

covered an event honoring the eight Veterans who live at The Waters of 
Plymouth. They were recognized in a special program held at the senior 
living community in advance of Veterans Day. 

White Bear Lake Veterans Share Opinions About the Government Shutdown 
The White Bear Lake, Minnesota, VFW held a series of Veterans 

Day events on November 11. The White Bear Press newspaper 
published a story previewing the events. Plus, a reporter from KARE 
11 interviewed veterans who participated to learn their opinions on 
the division right now in this country. 

Here is a link to the KARE 11 story. 

https://youtu.be/i_oySYffrv8?si=UFJRsES6IFs-613R
https://minou-lemew.com/
https://www.amazon.com/Best-Life-Ever-Fulfillment-Kids/dp/1734801158
https://www.clancyclark.cc/
https://youtu.be/I_RcYVF_0H4?si=MEGyMDkRvxU2EggP
https://ccxmedia.org/news/plymouth-woman-celebrates-100th-birthday-i-tried-to-live-a-good-life/
https://youtu.be/mYG7VfJbRLE?si=0UV_3tAsxDKFuXf5
https://1drv.ms/b/c/fc2c743ac33c492b/EUTYrpCGWTNNi3LfA9_6TMwBTEDzoiaCIqxyx9UwaW6Y4Q?e=8bKe0K
https://youtu.be/rAf8sjoeXTo?si=DFAtfbqcJgoWxsDG
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Media Coverage Secured for Special Thanksgiving Day Breakfast for the Homeless at Salvation Army's 
Harbor Light Center 

On Thanksgiving Day, volunteers from the 
nonprofit, 2.4 Ministries, threshold2newlife.org served 
a special Thanksgiving Breakfast to the homeless at the 
Salvation Army’s Harbor Light Center in Minneapolis. 
RMA Publicity secured coverage for 2.4 Ministries on 
WCCO TV and KSTP TV News. The Star Tribune, 
FOX 9 and KARE-11 covered the event as well. 

 During his multiple interviews the morning of 
November 27, Richard Bahr shared what he is thankful 
for, why he feels it is so important for him to be at this 
event every year and what people can do to help the 
homeless this time of year and beyond. 

Also in November… 
FOX 9 News in Minneapolis covered the Veteran Wellness Expo that was held on Nov. 

20 in Bloomington. It was part of the 50th anniversary remembrance reunion of those 
affected by the 1975 collision of the USS JFK and USS Belknap. 

Dr. Steve Lansing and Col. Wayne Quist, co-founders of Veterans Empowered Inc., 
provided attendees with insight into trauma, PTSD and suicide prevention through their 
"Veterans in Crisis" book series and decades of veteran-focused work.

December is… 
Give the Gift of Sight Month  
National Write a Business Plan Month  
Older Driver Safety Awareness Month 

Also Observed in December… 
Giving Tuesday – Dec. 2  
Be A Blessing Day – Dec. 3  
National Pearl Harbor Remembrance Day – Dec. 7  
Christmas Bird Count – Dec. 14  
Hanukkah – Dec. 15 – 22  
Christmas – Dec. 25  
Kwanza – Dec. 26 – Jan. 1 

January is… 
Get Organized Month  
International Creativity Month  
National Mentoring Month  
National Personal Self Defense Month  

Also Observed in January… 
National Clean Off Your Desk Day – Jan.12 
Make Your Dreams Come True Day – Jan. 13 
Get to Know Your Customer Day - Jan. 15 
Inspire Your Heart with Art Day – Jan. 31 

Source: 2025 and 2026 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in December 2025 or January 2026, let us know! RMA 
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

http://threshold2newlife.org
https://www.youtube.com/watch?v=FHIVJ6rsmpM
https://www.startribune.com/amid-limited-food-aid-and-increased-need-some-twin-cities-thanksgiving-meals-proved-essential/601529435
https://www.fox9.com/video/1748044
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A New Tool Authors Can Use to Make Sure They 
Are Entering the Right Book Award Contests 
By Rachel M. Anderson, 
Publicist, RMA Publicity 

Now that the end of another 
year is upon us, book award 
season has arrived. Whether 
you have a title published in 
2025 you think is worthy of an 
award, or an older title that 
never got the recognition it 
deserves, I want to let you 
know about a new resource I 
just discovered.  

Carol Abrahamson, an executive author expert, 
strategist, mentor and coach with a strong background 
in publishing has launched Book Award Mastery. It is 
a book award research, planning and application 
service designed to take the guess work out of which 
program is the best fit for your book.  

“We offer full support and encouragement 
throughout the multi-month, or year or longer 
process. The goal is to support and encourage authors, 
to get them excited about the awards that they are 
pursuing and to keep them moving forward in general 
with their book marketing activities,” said 
Abrahamson. 

Carol Abrahamson started her publishing career 
with McGraw-Hill in the 1970s. More recently, she 
has been a book award judge and a published author 
herself. Her latest project, Book Award Mastery, is a 
proprietary tool that removes the guess work from 
which contests and categories authors should enter.  

Here is how the service works:  
Step 1 - Authors fill out a questionnaire. The 

answers provided are entered into a search engine that 
researches and identifies what Abrahamson calls eight 
high-quality, custom selected perfect-fit book award 
contests to pursue.  

Step 2 – Through a coaching process, a deeper dive 
is taken into the eight perfect fits to help the author 
prioritize which contest or contests to enter depending 
on their budget. Some contests cost more to enter than 
others. On average, the fee is around $100 per contest 
entered. 

“The top picks can be clustered all at once, or if the 
author’s budget is tight, we are happy to work with 

authors on a multi-year stretch as they apply for their 
top choice awards,” said Abrahamson.  

Step 3 - Provide support during the application 
process. “We will do the submitting for the author if 
they like,” said Abrahamson, who added that postage 
costs and entry fees are passed on to the author.  

Step 4 – While waiting for the judging news, 
Abrahamson’s team will help authors develop a multi-
year, multi-strategy action plan to help them reach 
their goals. 

Step 5 – Assistance with discovery. “We celebrate 
our winners by adding them to our Wall of Winners 
where they can get discovered,” said Abrahamson. 
“Libraries, book clubs, authors looking for a co-
author with certain expertise, podcasters looking for 
authors to interview and literary agents scouting for 
new talent all come to the page to discover new 
talent.” 

Step 6 – Whether an author won or not in the first 
round of application, Abrahamson invites them to go 
through the process again to find another eight perfect 
fits. There is no additional cost to the author. 

There are three plans available to support authors 
on their book award quest. 

$500 – This plan is aimed at fiction authors whose 
primary goal is to secure awards that will help them 
sell more books. 

$1,000 – For authors looking to build their business 
with the assistance of their book.  

$2,500 – For authors with the goal of becoming an 
industry leader. 

“No matter which plan you choose, you get the 
same six deliverables. There just happens to be more 
coaching provided with the more expensive plans,” 
said Abrahamson.  

Want to learn more about how winning a book 
award can help promote your book? Carol 
Abrahamson provided me with this link to a free 
resource on her website: Bookawardmastery.com/
contact/rma 

Next Month’s Publicity Tips Article: 
Get the New Year Off to A Great Start By Getting a 

Marketing and PR Plan in Place

https://www.rmapublicity.com
https://bookawardmastery.com/contact/rma
https://bookawardmastery.com/contact/rma

