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Launch Event for 1942: Crux of War
Previewed on WCCO TV's Mld-Mormng

For most people, their
knowledge about World War II is
limited to what they learned in
high school. Twin Cities-based
author Jonathan Parshall has a new
book about the War that will
educate readers on the major
turning point that led to the Allies’
victory.

The launch event for 7942
Crux of War took place on July 17
at Ft. Snelling in St. Paul. Parshall
previewed the
launch event
on WCCOQ's
Mid-Morning
on July 13.
Preview stories were also published by_Star Tribune, Pioneer Press and Patch.com.
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Jonathan Parshall is well known on the national stage. He serves as a guest commentator
on the just released “World War II with Tom Hanks,” a 20-part documentary series that
premiered on the History Channel on Memorial Day 2026. He has also appeared on the
History Channel, Discovery Channel, Netflix and the BBC.

St. Paul Author Shares Story Behind His Memoir, Love and Dementia, on Minneapolis' FOX 9 Good Day

Tom Eckhardt, the author of Love and
Dementia, Grief and Recovery, My Life with
Judy, appeared on FOX 9 Good Day in
Minneapolis the morning of July 8th. He
shared details about the
Alzheimer's Journey he
traveled with his wife,
Judy, and caregiving tips
that can make the journey
easier for others who are
newly embarking on one.

Learn more about the
book on the website:
TomEckhardt.com
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https://youtu.be/a6g-OCxUwd8?si=G1UXxiYhEpTRyUg1
https://youtu.be/a6g-OCxUwd8?si=G1UXxiYhEpTRyUg1
https://www.startribune.com/things-to-do/events-calendar/show/details/launch-event-for-1942-crux-of-war-takes-place-on-july-17-at-ft-snelling/19081927/2026-07-17t15
https://1drv.ms/b/c/fc2c743ac33c492b/IQCpZsI_5bb5RbQEFq8zdvQrATVXAXIslZ_IBPI36jf--JI?e=U0FlQl
https://patch.com/minnesota/saintpaul/launch-event-1942-crux-war-takes-place-july-17-ft-snelling
https://youtu.be/M-wbWW6DbdU?si=2qBAlw_KrpNIlpee
https://www.tomeckhardt.com/
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The Waters on Mayowood Senior Living Makes the Headlines Twice in July

Two Rochester television stations covered
mayoral candidate forums at The Waters on
Mayowood Senior Living in July.

KAAL TV attended the July 23 event
where mayoral candidate Benjamin Zastrow
shared his platform and answered questions.
KTTC TV in Rochester, Minnesota, covered
the appearance by mayoral candidate Jarrod
Lucker the afternoon of July 15. In the story,
residents shared their opinions on the

importance of learning about the issues and = = -
voting. ﬁ ROCHESTER MAYORAL CAMPAIGN STOP
CANDIDATE BENJAMIN ZASTROW STOPS AT WATERS ON MAYOWOOD

REPLAY

Six of the eight mayoral candidates visited
the community in July.

Author of I Couldn't Tell You Interviewed on WCNC TV Charlotte

Sarah Deschamps, author, / Couldn't Tell You, was
interviewed on WCNC TV Charlotte's Live Impact
News the morning of July 16. Her
appearance was in advance of her
speaking engagement at the Pull-
thru Network's Annual Conference.

Deschamps spoke about
Caregiver PTSD and Medical
PTSD, conditions that have
impacted her family since the
birth of her daughter, who has a
rare medical condition.

HAPPENING IN CONCORD: PULL-THRU NETWORK'S CONFERENCE

Learn more on the author website: Sarahdeschamps.com

Utica Observer Dispatch Publishes Story About David A.
Kelly's Ballpark Mysteries Series

Baseball’s All Star Break served as a great time to get attention
for David A. Kelly's Ballpark Mysteries series of children's books.
His hometown newspaper, the Utica Observer Dispatch, published
the article "New Hartford native pens baseball mysteries for kids"
in its July 19 issue.

The article made the front e BALLPANS
page of the print edition. ' | = .,
"()BHLI‘,'III‘I/'“)
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https://youtu.be/quB7Zy7RbvA?si=M2l3mxfGr8hztL45
https://youtu.be/A_Skcv4yQlA?si=D74ER8M6FJzgsZKi
https://youtu.be/bToiGkPC75E?si=y8KqiaeEefCWnsrR
https://youtu.be/bToiGkPC75E?si=y8KqiaeEefCWnsrR
https://www.sarahdeschamps.com/
https://archive.ph/8IyXc#selection-323.0-323.23
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Why Original Content Should Still Be a Key
Element in Your Marketing Strategy

By Rachel M. Anderson,
Publicist, RMA Publicity

There is a transformation
underway online. After years of
being advised to make sure key
words were in use throughout
your website for the purpose of
Search engine Optimization
(SEO), now the shift is
focusing towards making sure
people using Al (artificial
intelligence) tools like Chat
GPT, Perplexity and Claude can find you.

Success online is no longer being determined by
the number of clicks you get, but by being named and
cited as the source when an Al response is delivered
to someone doing a search. So how do you make sure
the Al tools will find you?

You need to have original content on your website
that establishes you as an authoritative, trustworthy
source that both Al systems and human users
naturally turn to. The research I’ve done indicates the
websites that will pop up most often in Al searches
are those that provide genuine value the Al can’t
replicate: content in which the creator shares personal
experiences and provides information that is original
and won’t be found anywhere else.

One of the easiest places to start is by creating a
FAQ or Frequently Asked Questions section on your
website. The purpose of a FAQ section is to provide
quick, easy to find answers to potential customers
who are looking for information about your business.

After learning about the value of adding a FAQ
section to a website, I put one together for RMA
Publicity.com. Here’s what is now posted to the
website:

Frequently Asked Questions
What does a publicist do?

A publicist is a professional who helps their clients
secure earned media coverage in newspapers and
magazines, on television and radio programs, and in
blogs and podcasts.

Publicists often have media experience and are able
to use their knowledge of how newsrooms work to
first develop a publicity strategy, then identify
newsworthy stories about your product or business,

write press releases, press kits and feature articles,
pitch journalists and handle arranging interviews.

How is publicity different from advertising?

Publicity is earned media, which means a journalist
choose to publish or air a story as part of their job.
Earned media can help you gain credibility because it
is independently reported and the subject of the
interview did not control the message.

Advertising, on the other hand, is a paid placement
in which the person or business purchasing the ad
does control the content and pays for the placement.

How do I know if my story is newsworthy?

When people ask me if I think their story is
newsworthy, my answer is always yes! Everyone has
a story worth telling. The question they should be
asking is if I think I can get attention for them from
the news media.

Sometimes the answer is no, but if it is I provide a
detailed explanation of why, and what can be changed
about the messaging to turn it into a yes. Before
switching to a career in marketing and PR, I spent 15
years working as a television newscast producer. I
also have print journalism experience.

It is important to remember that journalists are in
the business of sharing stories about timely trends,
human-interest and community impact. If you are just
trying to promote a sale, don’t pitch the newsroom!
Instead, I recommend purchasing an advertisement.

I’m happy to share that since our founding in 2009,
RMA Publicity has successfully secured at least one
story for 98 percent of the clients that have hired us.
For those we are unsuccessful securing media for, we
will purchase a PR Web story that will end up in the
sponsored content sections of news websites.

What types of clients do you work with?

RMA Publicity works with a wide variety of
clients, including:
* Authors and publishing companies
* Small and medium-sized businesses
* Nonprofit organizations
* Healthcare professionals
* Entrepreneurs
* Subject matter experts
* Community organizations

* Consumer brands
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Can you help self-published authors?

Yes. Over the years, RMA Publicity has
successfully earned media coverage for hundreds of
self-published authors. When working with an author,
we read the book we are promoting cover-to-cover,
then develop a recommended marketing & PR plan
that is customized to the content and author’s
background and expertise. Publicity tactics are
customized based on the author's goals and target
audience.

What media outlets do you pitch?

We develop customized media lists that may
include journalists who work at:

* Television stations

* Newspapers

* Magazines

* Radio programs

* Podcasts

* Online news sites

* Trade publications

* National media outlets

* Local and regional media

Do you guarantee media coverage?

No, and anyone who tells you they can aren’t being
honest with you. I cannot guarantee earned media
coverage because it is up to the journalists to make
independent editorial decisions. What I can guarantee
is professional story development, strategic pitching,
persistent follow-up, and recommendations based on
decades of newsroom and publicity experience.

Do I need a press release?

Not always, but it is often a good idea to have some
kind of written material available when pitching a
journalist. Why? Because you want to be able to
control the message they are receiving.

If you just pitch them on the phone or via email and
send them to your website to get more information
and background for a story, the journalist will review
the content through their own lens of experience.
There is no guarantee they will pick up on the angle
you want them to pick up on.

As part of our service, RMA Publicity writes a
professional feature article or press kit for each of the
campaigns we do.

How long does it take to get media coverage?

Some stories receive coverage the day they are
initially pitched. Others may take several weeks or
months to convert. Timing depends on a lot of factors,
including but not limited to competing stories,
breaking news, seasonal interest, and the strength of
the story itself.

Can you help me become a media expert?

Yes. We have been providing this service for clients
for years. We have experience helping professionals
who want to become trusted media sources achieve
their goal by developing expert positioning,
identifying timely topics, and pitching commentary
opportunities to journalists seeking knowledgeable
voices.

Do you work with clients outside Minnesota?

Yes. Although RMA Publicity is based in
Minneapolis, we have the ability to work with clients
throughout the United States and Canada. We can
develop campaigns targeting local, regional and
national audiences.

What industries do you specialize in?

RMA Publicity has executed successful campaigns
for clients in a wide variety of industries, including
the following:

* Books and publishing
*  Nonprofits

* Senior living

* Healthcare

*  Consumer products

* Arts and entertainment
* Community events

* Small businesses

* Professional services

What happens during a publicity consultation?

RMA Publicity offers free hour-long publicity
consultations during which we'll discuss your goals,
evaluate the newsworthiness of your story, and
identify potential media opportunities. We will also
recommend the publicity strategies most likely to
produce results. Consultations are offered either on
the phone, via ZOOM, or in person for those willing
to travel to Minnetonka, Minnesota to meet with us.
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How much does hiring a publicist cost?

Publicity services vary depending on the scope of
the project, campaign length, and desired outcomes.
After learning about your goals, we provide
recommendations and pricing tailored to your needs.

What makes RMA Publicity different?

Every campaign we do is executed by our founder,
Rachel M. Anderson, who has more than 30 years of
communications experience, including 15 years in
television news before making the transition to work
in marketing and public relations. That newsroom
perspective helps clients understand what editors and
producers are looking for and how to develop stories
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that attract media attention. RMA Publicity has

secured more than 3,500 media placements for clients

across multiple industries.
Next Month’s Publicity Tips Article:
What Makes a Book Newsworthy?

www.RMAPublicity.com

rachel@RMAPublicity.com
(952) 240 - 2513

MEDIA OPPORTUNITIES

August is...
Read a Romance Month
What Will Be Your Legacy Month

Also Observed in August...

Professional Speakers Day — Aug. 7

Elvis Week — Aug. 8-16

Assistance Dog Week — Aug. 9-15

VJ Day Announcement Anniversary — Aug. 14
Poet’s Day — Aug. 21

Be an Angel Day — Aug. 22

Women'’s Equality Day — Aug. 26

* Source: 2026 Chase’s Calendar of Events

If your story is relatable to any of the following events observed in August or September 2026, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

September is...

Happy Cat Month

National Cholesterol Education Month
National Ovarian Cancer Awareness Month
National Prostate Cancer Awareness Month
National Recovery Month

Healthy Aging Month

Also Observed in September...
Wonderful Wierdos Day — Sept. 9

World Suicide Prevention Day — Sept. 10
World Patient Safety Day — Sept. 17
National Coffee Day — Sept. 29

RMA Publictty
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