NEWSLETTER AUGUST 2025

THE POWER OF PUBLICITY

R. Michael Conley’s The Electronic Tsunami Releases
Just Prior to an Ominous Anniversary in World History

The 80th anniversary of the cataclysmic events that ended World War I1
are upon us. The United States dropped atomic bombs on Hiroshima, Japan,
on August 6, 1945, and on Nagasaki, Japan, on August 9, 1945.

The bombings may have ended World War II, but the price paid by the
Japanese people was devastating. More than 120,000 people died within four
days of the blast. Some were vaporized by the explosion. Others died
afterward from the effects of burns and radiation.

Today, the threats to humanity are even greater. Artificial Intelligence (Al)
is taking the world by storm, and we are struggling to understand and adapt
to it. While ushering in a new age of productivity and opportunity, it is
fraught with disruption, uncertainty and unintended consequences.

Worse, as Al is weaponized for cyber, military and asymmetric warfare
purposes — with virtually no guardrails in place to govern its development —
the levels of risk are turbocharged. Weapon systems are becoming more
autonomous, lethal, and less dependent on human decision-making.
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In his latest techno-thriller, The Electronic Tsunami, Minnesota author R.
Michael Conley provides a chilling story of how these threats collide in a
perfect storm that holds the global economy up for ransom, and brings the world’s superpowers to the brink of
World War III when a malfunctioning autonomous weapon destroys the Port of Taipei in Taiwan.

The Electronic Tsunami is Conley’s third book. He also authored Lethal
MORTGAGING Trajectories, which explores a terrifying “what if” perfect storm scenario
LETHAL THE AMERICAN; in the Middle East based on extensive research and the prevailing
TRAJECTORIES g gcopolitical trends and events at that time; and Mortgaging the American
oa1 IERE we Ty Dream: What Were We Thinking? which traces how we have
systematically borrowed on the future to sustain the unsustainable
paradigm that now exists and, in the process, we have mortgaged the
American Dream for future generations while jeopardizing our own.
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Conley’s motivation for all three of his novels: to entertain and open
readers’ eyes to the threats we face and what is truly at stake.

A Tribute to R. Michael “Mike” Conley

I am sorry to share the news that author R. Michael Conley, who we all knew as Mike,
died in early July, just days before the release of his latest novel. He was 82.

We last spent time together at the end of June when we met up at the Barnes and Noble
in Minnetonka, Minnesota. That was our usual meeting spot for more than a decade. |
worked with Mike on the publicity campaigns for all three of his books.

That last time we met; he told me he was glad to see me but had some bad news to share.
He had just been diagnosed with pancreatic cancer and it was an aggressive form of the
disease. He didn’t know how much time he had left, but he wanted me to know he was
feeling okay that day, and still wanted to do what he could to help promote his latest novel.
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We spent about an hour together that day going over plans for how to promote his book without his
involvement. We settled on social media posts, and trying to get some reviews.

You could call the newsletter article I wrote about the book part of the social media outreach campaign.
Hopefully, the people I am connected with will take interest in the novel and pick up a copy.

I’m waiting to hear back from Mike’s family on their plans for the books. I’'m guessing they will want to keep
them in circulation, and donate proceeds to Mike’s favorite causes, as he had planned to do.

Mike was in recovery and very supportive of Alcoholics Anonymous. He was also very concerned about what
he called the perfect storm: the convergence of various global challenges like climate change, debt, and
geopolitical instability. He argued that these issues, if left unaddressed, could lead to a major crisis.

It is his hopes that his novels will help call attention to the issues we are facing before it is too late!

The Latest Book in the Veterans in Crisis Series Officially Releases in August

The third volume of the Veterans in Crisis series of books officially
releases in August, and the promotional campaign is already
underway. RMA Publicity has secured five stories so far.

On July 10, Col. Wayne Quist was interviewed on KDHIL.-AM in
Fairbault. Minnesota, and four additional interviews were secured for
Col. Quist and fellow members of the nonprofit Veterans Empowered
Inc. in June, which was PTSD Awareness Month. They appeared on
FOX 9 All Day on June 10, KSTP's Minnesota Live on June 12, the
WCCO Health Radio show in Minneapolis on June 22, and they were
on KYMN Radio in Northfield, Minnesota on June 27.

'EJ HELPING VETERANS AT CHS FIELD

Their next big event is Jesse James Days, an annual festival that will be held in Northfield,
Minnesota, September 3 — 7.

Veterans in Crisis Volume Three: PTSD, Jesse James and the Church that Jesse Built,
features the first PTSD analysis of Jesse James and the gang members who attempted to rob
the Northfield Bank on September 7, 1876. The book concludes that their unlawful behavior
can be blamed on the PTSD they suffered from as a result of their involvement in the Civil
War.

Learn more about the effort to help veterans suffering from PTSD on the website,
VeteransEmpowered.org

Also Coming Up in August...

Overture Domain, a 55+ active World War II
adult community in Austin, Texas, Veteran Al Seidman rar
will be hosting the “Sunchella Saturday | August 9th is turning 100 and a 25

Noon-3pm

e ttes ) v s | D1 party is planned ARIETTA

2t beni to celebrate. Arietta
P Sarasota, the 55+
active adult
community in Sarasota, Florida, where he lives, is
planning a birthday extravaganza on August 28.
Several media outlets are planning coverage.

Music Festival” on August 9.
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America's Launch Coach Dr. Jack Stoltzfus Featured in Star Tribune

America's Launch Coach Dr. Jack Stoltzfus is on a mission to help parents
launch their young adults who are still living at home, and the news media is
taking notice. A story about the effort was published in the Star Tribune

newspaper on July 20.
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In May, just in time for graduation, RMA Publicity booked
)| Dr. Stoltzfus on both WCCO Mid-Day (May 19) and on

Nc\—\ COD

mo\ FOX 9 Good Day (May 9). On both stations, Dr. Stoltzfus
shared why he thinks Millennials and Gen Zers are having
such a hard time getting launched and what parents can do
to help them. He also talked about the resources in his
latest book, The Parent's Launch Code.
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MEDIA OPPORTUNITIES

August is...

American Adventures Month

Black Business Month

Happiness Happens Month

National Immunization Awareness Month
Read A Romance Month

What Will Be Your Legacy Month

Also Observed in August...

Atomic Bomb Dropped on Hiroshima, Japan Anniversary
—Aug. 6

Professional Speakers Day — Aug. 7

Happiness Happens Day — Aug. 8

Atomic Bomb Dropped on Nagasaki, Japan Anniversary —
Aug. 9

Assistance Dog Week — Aug. 10 — 16

Be Kind to Human Kind Day — Aug. 25

International Overdose Awareness Day — Aug. 31

If your book is relatable to any of the following events observed in August or September 2025, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media.

September is...

Childhood Cancer Awareness Month
Happy Cat Month

Hunger Action Month

National Ovarian Cancer Awareness Month
National Recovery Month

Update Your Resume Month

Also Observed in September...

National Grandparents Day — Sept. 7

Worldwide Suicide Prevention Day — Sept. 10

National Days of Prayer and Remembrance — Sept. 12 —
14

Be a Mensch Week — Sept. 14 — 20

World Patient Safety Day — Sept. 17

National POW/MIA Recognition Day — Sept. 19

Intl Coastal Cleanup Day — Sept. 20

National Psychotherapy Day — Sept. 25

Source: 2025 Chase’s Calendar of Events

RMA Publictty
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The Value Podcast Appearances Can Bring to
Your PR Campaign

By Rachel M. Anderson,
Publicist, RMA Publicity

Publicity is all about getting
your message out to the masses
and there are a lot of ways to
go about doing it. Since the
biggest key to success is
having the right knowledge and
connections, a lot of people
hire publicists like me to help
them generate awareness.

Since our founding in 2009, RMA Publicity has
secured more than 3,400 media placements for
clients. The majority of these placements have been
with traditional media: newspapers, magazines, radio
and television.

We have booked people on major television shows
like Drew Barrymore and Good Morning America, as
well as on local TV affiliates, newspapers and
magazines throughout North America.

In recent years, a lot of people have been asking if |
can help get them on podcasts as well. I typically will
tell them, sure, that’s something I can help you do;
however, you don’t really need to hire a publicist to
handle this task for you. It’s something you can really
do yourself.

According to Wikipedia, there are more than
115,000 English-language podcasts available on the
Internet, and dozens of websites available for
distribution at little or no cost to the producer or
listener. So, chances are good there is a podcast that
will be the perfect fit for your target audience.

So how do you find the best podcasts to appear on?
I always suggest starting by reaching out to the shows
you enjoy listening to first. You can usually find
contact information on their websites, and if not, there
is typically a form on the website you can fill out to
express your interest.

Don’t be surprised, however, if getting a response
ends up being challenging. It is for that reason that
you may want to turn to a podcast booking company
that has already established relationships with the
people who book shows.

One I recently came across that boasts more than
30,000 podcast placements is Rhode Island-based
Interview Connections.com. I reached out to the

company through their contact form, and a few days
later connected with their founder Jessica Rhodes.

She explained that the company started up in 2013
when she was a stay-at-home mom, and quickly took
off. Interview Connections.com now has 12 full-time
employees who spend their days booking clients on
podcasts.

“Our service is a good fit for companies that have a
marketing budget for brand building and staying
relevant. They are not necessarily after sales, but they
want the SEO (search engine optimization), content
and brand awareness,” said Rhodes, who added the
company works with a lot of business coaches, life
coaches, relationship coaches, marketing agencies and
financial planners, many of whom also write books
that showcase their expertise.

Among the mid-tier established podcasts Interview
Connections.com books with regularly, industry
specific podcasts like Business Owners Journey and
Dream Business Radio. Rhodes says the value that
comes with being on multiple podcasts over time are
the backlinks that drive traffic back to the client
website.

“Over time, if you are on multiple podcasts, you
are building up a larger footprint online than if you
were to just do one interview or no interviews,” said
Rhodes. Interview Connections.com offers packages
that guarantee either 30 or 48 bookings.

“There are so many benefits to working with a
well-established booking agency that has been doing
this a long time,” said Rhodes. “The agency will
already have existing relationships with thousands of
podcast hosts who trust their guest recommendations.

“Plus, there is the time savings. You don’t have to
do the research and outreach; and once booked you
will be guided on strategies for being a good guest,
including how to effectively answer questions, how to
give a call to action that leads listeners to reach out to
you and how to network effectively with the podcast
host.”

For more information about the company’s podcast
booking service, check out the website,
InterviewConnections.com

Next Month’s Publicity Tips Article:

Now is the Time to Finalize Your Plans for Selling
During the Holiday Season

www.RMAPublicity.com

rachel@RMAPublicity.com
(952) 240 - 2513
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