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THE POWER OF PUBLICITY
Just in Time for Spring’s 
Arrival, Getaway Kimonos 
Featured in Rainy Lake Gazette

Before you know it, cabin season will be upon us. But along with 
the warmer weather comes those dreaded bugs: mosquitos, ticks, flies 
and chiggers. 

The familiar Minnesota frustration of being swarmed while 
spending time at the cabin sparked an idea for Detroit Lakes, 
Minnesota entrepreneur Barb Owen-Boerger. Late last year, she 
brought Getaway Kimonos to market. 

The lightweight kimono-inspired wraps with built-in mosquito 
protection are featured in an article that published in the Rainy Lake 
Gazette newspaper in Northern Minnesota on March 19. The product 
was also featured on WCCO TV/Minneapolis during a Mid-Morning 
show in February. 

Take advantage of online discounts being offered now at 
GetawayKimonos.com 

Two Rochester Media Outlets Cover Polar Plunge at The Waters on Mayowood 
   In early March, melting was 
already occurring on the icy lakes 
in Southern Minnesota, but that 
didn’t stop some polar plungers 
from taking a dip to raise money 
for the National Alzheimer’s 
Association. 
   Two team members at The 
Waters on Mayowood Senior 
Living community in Rochester 
submerged themselves in tubs of 
water, and for 15 minutes allowed 
co-workers to pour buckets of ice 
water on them. 
   It was all for a good cause. The 
event kicked off the community's 

season of fundraising for The Alzheimer's Society. More than $500 was raised through ticket sales to residents, 
who placed their ticket in the jar in front of the person they thought would stay in the water the longest. 

It ended up being a draw, so everyone who donated had the opportunity to get their name drawn for door prizes. 
Two of the news outlets in Rochester, Minnesota, covered the event. Stories ran on KAAL TV and in the 
Rochester Post Bulletin newspaper. 

https://getawaykimonos.com/
https://1drv.ms/f/c/fc2c743ac33c492b/IgDp7OsCnuQgQJF81A5KuI0vAYgxetHOMQv-sZvCxC1eX8Y?e=YQKdPf
https://1drv.ms/f/c/fc2c743ac33c492b/IgDp7OsCnuQgQJF81A5KuI0vAYgxetHOMQv-sZvCxC1eX8Y?e=YQKdPf
https://www.cbsnews.com/minnesota/video/with-mosquito-season-around-the-corner-could-a-fashion-choice-help-avoid-bites/#x
http://Getawaykimonos.com
https://youtu.be/ZwkmHKgepcA?si=5YfvLt2-vmgQWv5C
https://1drv.ms/b/c/fc2c743ac33c492b/IQDmDEYnLYxKSoTr29Vdd65wAV5qq20_IYf82K42ty3JHXE?e=d2sX8S
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Sun This Week Publishes Story About The Waters of Savage at Fen Pointe’s 
Grand Buddies 

“I Love to Read Day,” a time dedicated to promoting literacy and fostering a love of 
books, was celebrated in a meaningful way at St. John the Baptist Catholic School in 
Savage, Minnesota, on March 13. 

Seniors from The Waters of Savage at Fen Pointe spent part of the day reading to 
students in Kindergarten through 4th grade, and the Sun This Week newspaper 
published a few photos from the event. 

The seniors have been serving as “Grand Buddies” for young readers at St. John the 
Baptist Catholic School since 2024. 

Ian Freeman Interviewed on Florida Radio Station WENG 
   They say truth is stranger than fiction, and the stories told in Ian Freeman's 
memoir Life Beneath the Suit will make you a believer. Freeman was interviewed 
by Kerri Black of Southwest Florida radio station WENG-FM on March 11. He 
also did an interview with his co-author, Daniel Simone, that aired on WCTH-FM 
Radio in Plantation Key on March 2. 
   In Life Beneath the Suit, Freeman turns the lens inward, 
examining mental wealth, emotional collapse, pressure, and 
identity crises that exist behind polished success. Freeman 
brings a rare perspective: 40+ years in financial services, 
mentoring 1,000+ professionals, protecting $2B+ in wealth 
and helping 4,500+ families secure their futures, often at 
their most vulnerable moments. 
   Pick up your copy of Ian Freeman's insightful book online 
at IanImpacts.com 

April is… 
Alcohol Awareness Month  
Autism Acceptance Month  
Distracted Driving Awareness Month  
Informed Woman Month  
International Humor Month 
Donate Life Month  
National Sexual Assault Awareness Month 

Also Observed in April… 
World Siblings Day – April 10  
National Pet Day – April 11  
World Parkinson’s Day – April 11  
International Moment of Laughter Day – April 14  
National Stress Awareness Day- April 16  
Independent Bookstore Day – April 25 
World Healing Day – April 25 

May is… 
American Stroke Month  
Gardening for Wildlife Month  
Mental Health Month  
National Military Appreciation Month  
National Trauma Awareness Month  
Older Americans Month 

Also Observed in May… 
Hug Your Cat Day – May 1  
National Pet Week – May 3 – 9  
National Small Business Week – May 3 – 9  
Mother’s Day – May 10  
Memorial May – May 25 

Source: 2026 Chase’s Calendar of Events

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in April or May 2026, let us know! RMA Publicity may 
be able to help you secure publicity in the print, broadcast and/or online media.

https://1drv.ms/b/c/fc2c743ac33c492b/IQCYzsPN58G2R5MVlrrk-5wyAaK6VZlJEb2CxLk3_OmoWLo?e=BeLjfF
https://1drv.ms/u/c/fc2c743ac33c492b/IQAkE4fuX5FYSZwQfNs12-s5AYmjWu6lNz6eA9bk3uIEsKA?e=2tEzSF
https://1drv.ms/u/c/fc2c743ac33c492b/IQDdYvh8T39KRqJaYGXjjrCXAbl2SzlUpOv5J4jRFCbRbf4?e=9ueQq5
https://1drv.ms/u/c/fc2c743ac33c492b/IQDdYvh8T39KRqJaYGXjjrCXAbl2SzlUpOv5J4jRFCbRbf4?e=9ueQq5
http://ianimpacts.com
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Some Unconventional Ways to Get the Word 
Out About Your Book or Business
By Rachel M. Anderson, 
Publicist, RMA Publicity 

When it comes to sales, it’s 
no longer enough to just open 
your doors and expect 
customers to find you, or to get 
your product online and expect 
people to find it. There is just 
too much competition out there 
to be successful without doing 
something to call attention to 
what you are selling. 

I’m happy to say that for RMA Publicity, one of 
our most successful sales streams is the referrals we 
receive courtesy of happy customers; but that’s not all 
we rely on to bring in new business. You can also 
occasionally find me out in the community teaching a 
class about marketing and publicity, attending a 
networking meeting or volunteering for a good cause. 

Being active in the community is one of the tried-
and-true ways to stay visible. However, it's not the 
only way to make sure people think of you when they 
have a need for the service you provide or the product 
you sell. If you are looking for some unconventional 
ways to get the word out about your book or business, 
here are a few other things you can try. 

Create A Memorable Experience 
A business coach, keynote speaker and author I 

recently started working with on promotion of her 
latest book does a good job of creating memorable 
experiences for her clients. Kim Nagle is author of 
The Damn Plan and Nonprofit Profitability. She 
believes people are capable of taking authority over 
their lives and deserve the life they have always 
dreamed of – they just need a DAMN Plan. 

Through the workshops she offers that incorporate 
the content in her books and workbooks, she provides 
each of her clients a framework to create their own 
DAMN Plan for success. Learn more about Kim’s 
work on her author website: DamnPlan.com 

Leverage Deep Storytelling 
How did you get into the business you’re in? What 

is the story behind the product you invented and are 
selling? Have you made an amazing impact on a 
customer that others need to know about? 

People are more likely to support a business, writer 
or entrepreneur they can relate to, and by telling your 
story it becomes easier for potential customers to 
connect with you. While it may be hard for some 
people to put it all out there, when you leverage deep 
storytelling you make connections. And when people 
feel connected to your work or product, they are more 
likely to buy from you. 

That’s where working with someone like me—a 
publicist with a background in news reporting—
comes in. For every campaign I work on, I interview 
my client and get their story in writing. I then use the 
article I write to help them secure the interest of the 
news media. 

A single TV appearance has the potential to reach 
tens of thousands of people. 

Use Video Strategically 
Do you have videos on your website? If not, what 

are you waiting for? 
According to a Park University study, 95 percent of 

viewers report retaining information relayed in video 
marketing content. Fifty-five percent of internet users 
says they engage with video content daily; and 86 
percent of businesses, regardless of what industry 
they are in, utilize video content marketing as part of 
their overall digital marketing strategy. 

Another statistic I found, online video content 
dominates internet consumption, accounting for 82.5 
percent of all consumer internet traffic. 

So, what kind of videos should you be putting up 
online? If you are promoting a book, a popular 
strategy is to share videos of yourself talking about 
the inspiration for the plot or characters, and to put up 
live testimonials from people who loved the book. 
Book trailers are popular too. 

If you are promoting a service, such as coaching, 
videos of you speaking or presenting would be nice 
for potential customers to see. It’s only human nature 
that people will have an easier time connecting with 
someone they have encountered before. 

Give Co-Marketing / Collaborative Events a Try 
You’ve probably heard the saying, “Two heads are 

better than one.” This doesn’t just apply to problem 
solving. It can also come in handy when you are 
selling something. 

Over the years, several of my clients have had 
success with co-marketing. This is where you partner 
with non-competitors for joint ventures, such as 

https://www.rmapublicity.com
https://www.damnplan.com/
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signing up for a table together at a festival or craft fair 
or sharing each other’s newsletters and social media 
posts with your own audience. 

If you’re interested in exploring this concept 
further, RMA Publicity offers free publicity consults. 
I’m happy to take the time to bounce around some 
ideas with you. Just reach out to set up a ZOOM 
meeting or call. 

Next Month’s Publicity Tips Article: 
Don’t Fall Victim to Scammers as You Work to 

Promote Your Books and Business

www.RMAPublicity.com
rachel@RMAPublicity.com 

(952) 240 - 2513

mailto:rachel@rmapublicity.com?subject=Request%20for%20a%20publicity%20consult%20-%20April%202026%20newsletter
https://www.RMAPublicity.com
mailto:rachel@rmapublicity.com?subject=Newsletter%20Inquiry

