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THE POWER OF PUBLICITY
3rd Annual Rosemount Writers Festival and Book
Fair Takes Place March 22 & 23
One of the Twin Cities’ best crime fiction writers will give the keynote address at this
year’s Rosemount Writer’s Festival. David Housewright, who is a three-time Minnesota
Book Award winner, Edgar Award winner, and former President of the Private Eye Writers
of America, will discuss his work at the festival’s keynote dinner on Fri., Mar. 22, 2019.
The dinner kicks off the two-day Rosemount Writers Festival and Book Fair at the
Steeple Center, located at 14375 S. Robert Trail, in Rosemount, Minn. The next morning,
Sat., Mar. 23, 2019, Housewright will join more than 60 local and regional authors and
publishing vendors at a free book fair that will also be held at the Steeple Center.
Housewright will sign and sell his books from 9 a.m. – 11 a.m.
The festival continues until 4:30 p.m., and in addition to vendor tables will feature writing workshops for
budding and established writers. RMA Publicity and Sigma’s Bookshelf will both have tables at the event, and I
will be leading the afternoon workshop, How to Get a Small Press/Self Published Book into the Hands of
Readers. There will also be workshops on writing technique and publishing options, as well as marketing and
promotion. Tickets to the workshop are $15 and available online here.
Tickets to the keynote dinner range in price from $15 for the talk only to $40 for
the talk and dinner at David Housewright’s table.
More details about the event and links where tickets can be purchased are at:
www.RosemountWritersFestival.com. The event is sponsored by the Rosemount Area
Arts Council, Midwest Independent Publishing Association (MIPA) and Fuzion Print.

Getting to Know Your Child’s Brain Featured in the March 2019 Issue of Maple Grove
Medical Magazine
There is a story about Dr. Tressa Reisetter's new book, Getting to Know Your Child's Brain, in
the March 2019 issue of the Maple Grove Medical Magazine. Dr. Reisetter works with school
districts and families in and around the Maple Grove community. Learn more about her work at
TressaReisetter.com.

Before They Left Us Gets a Great Review in the Pioneer Press in February
Memoir is perhaps one of the most difficult genres to write because once published, the author's
inner most thoughts and feelings are in print for all to see. Congratulations to Rosemary Ann
Davis who bravely shares the story of those she lost to the AIDS epidemic in the 1980s.
Pioneer Press books editor Mary Ann Grossman calls Before They Left Us, "Memoir at its best
because Davis tells us not only what happened, but what it all meant to her." Here is a link to the
full review
review.
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Minnesota Women’s Press Publishes Article by The Shape of a Hundred Hips Author in February
2019 Edition
One of the best way to promote your book, particularly if it is nonfiction, is to write on the topic
you have expertise in.
Patricia Cumbie, author, The Shape of A Hundred Hips, is a sexual assault survivor who is
sharing her personal story in order to help others, and to help herself heal. Here is a link to a
story, Healing Sexual Violence with Body Movement, she wrote for the Minnesota Women's
Press' Feb. 2019 issue. RMA Publicity helped place the article.

Hundreds of Twin Cities Students Learn About Sigma’s Bookshelf’s During “I Love to Read
Month” Events
Sigma's Bookshelf's third novel writing workshop for teens was held at the
Hopkins Center for the Arts on Feb. 23 and 24. Eight teens, some from as far
away as Duluth, Minn., came to learn all about how to get started on a novel, and
ultimately get it published.
This event, one held back in Oct., and another one planned for this coming June,
were made possible by the voters of Minnesota through a grant from the
Metropolitan Regional Arts Council (MRAC), thanks to a legislative
appropriation from the Arts and Cultural Heritage Fund.
Also in March, the company was featured during I Love to Read events at several Twin Cities Schools:
Wayzata Central Middle School (Feb. 7), Sejong Academy in St. Paul (Feb. 21), and Dassel Cokato Middle
School (Feb. 25). In addition, a novel writing workshop for teens was held at the St. Paul offices of MN Hands &
Voices in St. Paul, a nonprofit that works with the families of teens with vision and hearing impairments; and the
company was featured in the news media three times in February.

My son, Justin, and I were interviewed on KFAI
Radio in Minneapolis on Feb. 14. In addition, there
was a TV story about the company on CCX Media's
Feb. 8 newscast, and the MN Sun Sailor published
the story, Two Wayzata Central students and authors
are inspiring young writers, on Feb. 14.
Learn more about Sigma's Bookshelf, what is
believed to be the first and only book publishing
company exclusively for teen authors, at
SigmasBookshelf.com.
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ALSO IN FEBRUARY ...
A column featuring a Q and A with
Tressa Reisetter, author, Getting to Know
Your Child’s Brain, was published in the
Star Tribune on Feb. 2.

Norm Mitchell, author, The Hidden
One, appeared at Common Good Books
in St. Paul on Feb. 10.
Carol Basdeo, author of the K.C. &
Kayla’s Science
Corner series of
books, appeared at Wheeler
Avenue Elementary in Valley
Stream, N.Y., on Feb. 11, the International Day of
Women and Girls in Science.

The Twin Cities
launch of Ken Flies’
memoir, Into the Backlands, took
place on Feb. 16 at the History
Theatre in St. Paul. There was an
article published in the Star Tribune
on Feb. 3 previewing the event.

Roma Calatayud Stocks, author, A
Symphony of Rivals, led the Authors
Workshop Series at the Edina Art Center
on Sat., Feb. 16.

Patrick Borzi, author, Minnesota
Made Me, signed books at the
University of Minnesota’s Coffman
Union Bookstore on Feb. 6 and at the
Mall of America Barnes and Noble on
Feb. 10.

Kathleen Novak, author, Rare Birds,
signed books at the Virginia Public
Library in Virginia, Minn., on Feb. 28.

Gary Eldon Peter, author, Oranges,
was February’s featured reader at the
Fireside Reading Series. He did a
reading and signing at the Hamline
Midway Library in St. Paul the evening
of Feb. 6.

Coming up in March…
Sigma’s Bookshelf will be
presenting at St. Agnes High
School in St. Paul on Mar. 4
and Chaska High School in Chaska, Minn., on Mar. 14.
Judy Stoffel’s book, #Look Up: A
Parenting Guide to Screen Use,
launches on Mar. 10.

Norm Mitchell, author, The Hidden One,
will sign books at Eat My Words in
Minneapolis the evening of Mar. 12.

Maureen Aitken, author, The Patron
Saint of Lost Girls, will read from her
book at the University of Minnesota’s
Coffman Union Bookstore the evening of
Mar. 14.

Tom Glaser, author, Full Heart Living:
Conversations with the Happiest People I
Know, will appear on 4 p.m. newscast on
KARE-TV Minneapolis on Mar. 21, which
is the International Day of Happiness.
C.J. Staples and Lily Ness, authors of
Cakewalk: The Science of Happy
Happy, will lead
a workshop at Grandview Middle School on
Mar. 21.
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Tips for Developing a Marketing and PR
Strategy that Won’t Just Get Your Name Out
There… But Will Sell Books

repurpose your content across platforms, and if you
sign up for an account with a company like Buffer,
Sprout Social or Hootsuite, you can manage all your
social media in one place.

By Rachel M. Anderson,
Publicist, RMA Publicity

All three social media management companies
offer free trials for people who want to test them out.

Books are published every day,
and the competition for
attention from prospective
buyers is fierce. So what can
you do to stand apart from the
competition?

3. Develop a list of places where your potential
readers spend time and make plans to visit with them
on their “home turf” throughout the year. If, for
example, your book is about dieting or recovering
from drug addiction, you should be attending regular
support group meetings and telling people about your
book. If you have a business book, join the local
Chamber of Commerce and regularly attend meetings.

A good place to start is by
developing a marketing and PR
strategy. In a nutshell, the most significant difference
between the two is that in a marketing plan you
determine your target audience and how to reach
them. A publicity plan, meantime, is for determining
how to get your book – and you – mentioned in as
many media forms as possible – reviews, TV,
newspaper, radio, online, etc.
If your book was published in 2018 or earlier, you
likely have experience at this already and need only
refine your plan for 2019. If your book is scheduled
for release in 2019, don’t wait until it comes back
from the printer. Now is the time to start thinking
about marketing and publicity.
Here are ten tips that will help get you started:
1. Create a Website for your book. If you don’t
have one, it will be hard for potential readers to find
you and the media to promote you. Just sending
potential customers to Amazon.com or
BarnesAndNoble.com won’t showcase your expertise.
2. Launch a social media campaign. This is
something you can and should do well before your
book is in print to create a following/fan-base.
An easy place to start is by creating a Facebook
Fan Page for your book and contributing entries to it
regularly. Fan pages are totally free to set up and offer
a viral method of making contact with potential
customers. The average user is connected to 80
community pages, groups and events.
Linked-in, Twitter and Instagram are also platforms
many authors use to spread the word about their
books and events. (Be sure to mention on your
website that people can also connect with you on
these social media platforms).
The great thing about social media is you don’t
have to “recreate the wheel” with each post. You can

4. Seek out non-profits and other organizations that
would be most interested in your book and/or
expertise and let them know about your title. If your
book is about organ donation, for example, Life
Source, the American Organ Transplant Association
and the United Network for Organ Sharing (UNOS),
are good organizations to get to know.
5. If you haven’t done it yet, ask your friends and
people you know who have purchased your book to
write a review and post it on Amazon.com. The more
reviews and activity you have, the higher you move in
the searchable listings.
Another good way to increase the number of
reviews your book gets is to do a Good Reads
giveaway. (Please note: this option is best for authors
with eBooks. It would be cost prohibitive to offer free
paperbacks or hardcovers to everyone who requests a
free copy of your book to review. Also, keep in mind
there are costs involved with setting up a campaign).
6. A lot of authors who started out by publishing
just a traditional printed book have found that having
their title available as an eBook as well significantly
impacts the number of sales they get. According to a
recent survey released by the American Association of
Publishers (AAP) the market share of eBooks grew
by 4.4 percent in Oct. 2018 compared to Oct. 2017.
7. Start a blog and contribute to it regularly, making
reference to your book as often as you can. If people
like what you have to say, they are likely to purchase
your book.
Only pursue this option, however, if you plan to
generate content on a regular basis. If you only
contribute occasionally, readers will stop following
you.
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8. Pay attention to stories making their way
through the news cycle. They may offer you
opportunities to get news coverage.

launch parties, book signings and other author
events. Contact us for more information.

9. Prepare regular press releases and distribute
them to the media, or hire a publicist to handle this
task for you. When you see a story in the news that
you would like to comment on, don’t just think about
it, do it! Those authors who send out regular press
releases are more likely to become sources for
reporters than those who don’t. The release of your
book should mark the first time you reach out to the
media, not the last.

Next month’s publicity tips article:

10. Spend some time researching the editorial
calendar reporters use to determine where your story
would fit best.

How to Best Capitalize on Media Placements
Once You Secure Them.
Like us on Facebook please. RMA Publicity
regularly posts author news and events to our
Facebook page, which is easily accessed through the
front page of www.RMAPublicity.com. If you would
like to receive updates as they happen, please visit
our page and “like” it.
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

Need help executing your plan? RMA Publicity
would be happy to help. We develop marketing and
publicity plans for authors, offer writing and pitching
services, and can also help with setting up book

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in March 2019 or April 2019, let us know! RMA Publicity may be able
to help you secure publicity in the print, broadcast and/or online media for your book.
March is...

April is...

Colorectal Cancer Education and Awareness Month
Credit Education Month
Employee Spirit Month
National Kidney Month
National Nutrition Month
Optimism Month
Paws to Read Month
Save Your Vision Month
Women’s History Month

Alcohol Awareness Month
Black Women’s History Month
Distracted Driving Awareness Month
Informed Woman Month
National Autism Awareness Month
National Child Abuse Prevention Month
National Poetry Month
National Sexual Assault Awareness Month
Prevention of Cruelty to Animals Month
Stress Awareness Month
Worldwide Bereaved Spouses Awareness Month

Also Observed in March...
Read Across America Day – Mar. 1
Brain Awareness Week – Mar. 11
World Kidney Day – Mar. 14
Forgive Mom and Dad Day – Mar. 18
As Young As You Feel Day – Mar. 22

Also Observed in April…
Explore Your Career Options Week – Apr. 1 – 6
Reconciliation Day – Apr. 2
National Crime Victims Rights Week – Apr. 7 – 13
Independent Bookstore Day – Apr. 2
* Source: 2019 Chase’s Calendar of Events
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