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THE POWER OF PUBLICITY
Presidential Candidate Brock Pierce Turns
to RMA Publicity for Help Reaching the
Twin Cities Media
RMA Publicity is happy to share news
about another very successful media
campaign for Presidential Candidate
Brock Pierce. Seven Twin Cities media
outlets (KARE, KMSP, WCCO, KSTP,
TPT, Pioneer Press and White Bear Press)
turned out for an Oct. 20 press conference
featuring former Minnesota Governor
Jesse Ventura and Pierce, the Independent
Party candidate for President of
the United States. The event was held in a
snow-packed parking lot in White Bear
Lake.
Pierce focused on why he decided to
run for President, and how much he loves
America, while Ventura's speech focused
on the importance of voting.
RMA Publicity also secured media for
Pierce over the summer when he
announced plans to run for the highest office in the land at the Minnesota State Capitol.
Learn more about Brock Pierce's campaign at Brock.vote.
The annual Give to the Max Day fundraising drive for
Minnesota nonprofits and schools will be held on Nov. 19, 2020.
Between now and then I hope you will consider supporting my
son’s nonprofit book publishing company for teen writers,
Sigma’s Bookshelf, with a donation in the amount of your
choice.
Since its founding in 2017, the company has published 17 teen authored books. All services required to bring
books to market are provided 100% free for the teens whose books are selected for publication by unpaid
volunteers. All monies donated go directly towards covering project expenses.
Sigma’s Bookshelf is a project of Springboard for the Arts, a
nonprofit arts services organization. Donations are tax
deductible to the extent allowed by law. Donations can be made
via Sigma’s Bookshelf’s GiveMN page:
www.sigmasbookshelf.com/donate. Thank you in advance for
your support!
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Flower Power Draws Media to The Waters of Plymouth on Oct. 21
Simple gestures have the power to make a huge difference, and on Oct. 21, a
flower giveaway at The Waters of Plymouth senior living community had smiles on
pretty much every resident's face.
A Bachman’s floral shop van delivered enough flowers for every resident of The
Waters of Plymouth to keep one and give one away.
“This is such a wonderful, kind gift for The Waters,” said Lisa Bien Sinz, The
Waters' Vice President of Marketing and Sales. “Our heartfelt thanks to Bachman’s.”
RMA Publicity was responsible for securing three media placements for the
event: WCCO-TV (CBS), KSTP-TV (ABC) and the MN Sun Sailor newspaper.

New Resource for Parents Desperate to Help an Addicted Child Becomes Available
in October
October was National Medicine Abuse Awareness Month, a time to call attention to the dangers of prescription
and over-the-counter medicine, which is a bigger problem than many people realize. According to surveys from
the National Institute on Drug Abuse, 20 percent of teens say they have taken a prescription drug without having a
prescription for it themselves, and 5 percent report abusing over-the-counter cough medicine to get high.
Richard Capriola, who recently retired from his role as an addiction counselor at The
Menninger Clinic in Houston, Tex., released The Addicted Child: A Parent’s Guide to
Adolescent Substance Abuse in October. The book and its accompanying workbook educate
parents on everything from the types of drugs kids are abusing and what drug use does to the
adolescent brain, to the kinds of treatment available for substance abuse. At the back of the
book is an extensive list of resources that parents can tap into to find support for their child
and the rest of the family.
Here is a link to a review in the Texas publication Katy Christian Magazine. A story has
also been published in Katy Magazine.

Chicago Born Author Making Sure Children from Diverse Backgrounds See Themselves in
Literature
The Black Lives Matter campaign has brought to the forefront
an issue educators have struggled with for a long time—how to
do a better job of teaching black and brown children, many of
whom have a hard time relating to the accomplishments of white
people that are taught about in school. Sandra Brown-Lindstedt,
who grew up on the streets of Chicago, says the answer is to
teach kids about the accomplishments of people they can relate
to.
“As a young girl, I couldn’t really relate to the success stories
I read about in books,” she says. “The only success stories I saw
growing up in Chicago were the pimps and the girls who worked
for them. They had on the nice clothes. They had the nice cars.”
Now 66, Brown-Lindstedt is hoping to inspire future
generations of children to achieve great things by sharing her
story through the new children’s book, Life of a Firefly: The
Incredible Adventures and Mostly True Stories of Sandy Forte.
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In her review of the book, Megan B. Joseph, MHA, said, “This was a beautiful tale that will
remind children that no matter how bleak a situation may look, a little faith, or a firefly, can
take them a long way. This book needs to be in every elementary and middle school library!
Not only does it give black children a chance to read books with strong characters who look
like them, it helps to humanize the black community to those outside of it. Well done!”
Life of a Firefly: The Incredible Adventures and Mostly True Stories of Sandy Forte is
available in both paperback and Kindle formats through Amazon.com. The eBook is
available in other formats as well. A portion of the proceeds from all book sales is being
donated to the Mom and Baby Clinic charity in Uganda, a cause the author supports.

Movie Aficionado Anthony Puzzilla Shares the Best Moments in Movie History on Roanoke Radio
Station
When the latest James Bond film was called off due to the pandemic, it came as a shock to
movie lovers everywhere. And unfortunately it was just the first in a long string of movies that
would either be cancelled or delayed in 2020. The ripple will be felt throughout 2021 and
beyond. So what’s a movie lover to do this holiday season?
Self-proclaimed movie aficionado Anthony Puzzilla of La Plata, Maryland, which is about
an hour south of Baltimore, is hoping those longing for big screen entertainment will instead
want to focus on one of his passions.... revisiting some of the greatest movie moments of all
time. He shared some of them during an Oct. 15 interview on WAVM-AM in Roanoke,
Virginia. They came straight from his book, The 100 Greatest Scenes in Motion Picture
History, which is available on Amazon and Barnes and Noble.

Also in October….
CCX Media interviewed Nicole
Fenstad, the founder of Princess
Party Pals, about how her
entertainment company has
pivoted during the pandemic to
move a lot of their parties online.
The interview aired just before
Halloween.

The Flight of the Veil by
American University Lecturer
Bruce J. Berger launched in
October. It is the story of
Holocaust survivor Nicky – a
Brooklyn psychiatrist – who after
receiving a letter from Abbess
Fevronia, the head of a women’s
monastery in Greece, travels there
to find his long lost sister. The
story explores the intersections of guilt and memory,
faith and tragedy, fate and miracle. Books are
available through the publisher's
website: BlackroseWriting.com.

Coming up in November…
An article about Jason Walz’s graphic novel, The Last
Pick: Rise Up, will be published in the November issue
of Autism Digest.
Melissa Albers and JJ Parker, founders of The Self
Awareness Journey.com, will be interviewed on
WAMV-AM in Roanoke, Va., on Nov. 6.

History Through Fiction will release its latest title, The
Education of Delhomme by Nancy Burkhalter, on Nov.
17.
Richard Capriola, author, The Addicted Child: A
Parent’s Guide to Adolescent Substance Abuse, will be
interviewed on the Talking to Teens podcast on Nov. 19.
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How to Capitalize on the Upcoming Holiday
Season to Sell Books
By Rachel M. Anderson,
Publicist, RMA Publicity
Every year around this time
I begin receiving calls from
present and past clients—and
also new prospects—asking
for my help promoting their
books during the holiday
season.
Well, it goes without saying
that this year is going to be a
particularly challenging one to sell books in person.
There won’t be very many holiday parties or
fundraisers to attend, and the pandemic has forced
retailers to change how they do business.
While it may be difficult if not impossible to do inperson events, if you haven’t already planned your
online promotion, now is the time to do it. Here are 5
things you can do to ring up some much-deserved
sales during the most wonderful time of the year.
1) Capitalize on your social media connections.
Remind your Facebook friends that your book
would make a great holiday present for that special
somebody in their life. In your posting, include a link
to your website or the publisher’s website where those
who are interested can place an order.
2) Offer discounts and bonuses to people on your
email list.
November is a good time to send out a holiday
greeting to everyone on your e-mail/newsletter list,
and suggest they consider purchasing copies of your
book to give away to friends and family as gifts. You
can encourage sales by offering a special holiday
season discount, or including a bonus gift for people
who purchase your book before the end of the year.
3) Give books away
This may seem counterproductive at first since
your goal is sales, but there are so many wonderful
charitable events held during the holiday season that
you can participate in. This year many will be moving
online, and would surely appreciate the offer of
donated books to auction off.
4) Hand out flyers
Even though the number of shoppers at brick and
mortar stores is expected to be lower this year, people
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will still be doing some of their shopping in person.
They are still visiting coffee shops and community
centers too, which are both great places to put up
flyers.
Create a handout touting your book as a great
holiday gift, and put them up on community bulletin
boards. Be sure the flyer has a holiday feel. And
clearly state that your book makes a great holiday
gift!
5) Start planning for next year
And while this may not lead to sales right away, it’s
sure to make a difference if you start planning your
promotional activities for next year right now. Being
proactive rather than reactive is sure to pay off.
One of the first things I recommend you do is make
a list of all the events you’d like to participate in
during 2021 if they happen, then start gathering
contact information for the event organizers. Now is
the time to secure a table at the big book fair in town,
and any other events you think will be good places to
showcase your book. Hopefully you’re not already
too late as a number of the more popular events
actually start booking a year in advance.
Planning to travel in the new year? If so start
looking into possible signing opportunities in the
cities you will be visiting. If your book is available
through the major distributors, you should be able to
get into a Barnes & Noble in the city you are visiting.
If you are self-published and don’t have a distributor,
focus instead on the small, independent book stores.
Still not not sure where to start? RMA Publicity
would be happy to help. Contact us to get started on a
campaign.

Next month’s publicity tips article:
5 Tips for Getting an Early Start on Your 2021
Marketing Plan.

Like us on Facebook please
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily accessed
through the front page of www.RMAPublicity.com. If
you would like to receive updates as they happen,
please visit our page and “like” it.
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in November or December 2020, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media for your book.

November is…

December is…

American Diabetes Month
National Adoption Month
National Family Caregivers Month
National Inspirational Role Models Month
|National Long Term Care Awareness Month
National Memoir Writing Month
National Novel Writing Month
Prematurity Awareness Month

National Make a Business Plan Month

Also Observed in November…

Also Observed in December…
Giving Tuesday – Dec. 1
Special Kids Day – Dec. 2
National Older Driver Safety Awareness week – Dec. 1–7
Pearl Harbor Remembers Day – Dec. 7
Underdog Day – Dec. 18
Source: 2020 Chase’s Calendar of Events

National Authors Day – Nov. 1
National Young Readers Week – Nov. 9 – 13
National Family Week – Nov. 22 – 28
Small Business Saturday - Nov. 28
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