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THE POWER OF PUBLICITY
Vietnam Veteran Hopes His Memoir Will Make a
Difference for those Living with PTSD
Well known Minnesota lobbyist Bill Strusinski, who was a medic during the
Vietnam War, says today’s front-line health care workers are in a battle with an
unseen enemy. Although the battle may not involve people shooting at you, the
emotions experienced by front line workers is similar to what he went through in
combat: daily concern about their safety, fear over what may happen next, wondering
if they did the right thing, and could they have done more?
When the pandemic is finally over, Strusinski believes today’s front-line workers
will be dealing with Post Traumatic Stress Disorder or PTSD, just like he did after the
Vietnam War. Strusinski knows all about living with the painful memories and the
need to turn post-traumatic stress into post traumatic strength.
He writes about the lessons learned in battle in his recently released memoir, Care Under Fire, which
officially launched in time for PTSD Awareness Month, which is observed every June.
According to Jeff Howe, Lt. Colonel, MN
Army National Guard (retired), “Bill
Strusinski’s Care Under Fire is a must read
for military, combat medics, EMTs and all
first responders! This is the self-help book
for those of us that have served in the
military or as first responders and have
had to deal with PTSD, the haunting
questions and guilt when we lose a
soldier or patient.”
The book is available for purchase now through the
author’s website, www.CareUnderFire.us.

Sigma’s Bookshelf to Lead a Free 6-Week Long Virtual Teen Writing & Publishing Workshop
Sigma's Bookshelf has been invited to lead a Virtual Teen
Writing & Publishing Workshop for the White Bear Center for
the Arts in June and July. During this special 6-week free
writing workshop, which will meet virtually every Wednesday
from 10a - 11a between June 10 - July 15, Sigma’s Bookshelf’s
editor, Rachel M. Anderson, will provide an opportunity for
teens to learn more about drafting their writing for publication.
This workshop will cover how to bring a story to life, from plot and character
development to outlining and starting a manuscript. It will also address common
issues and mistakes in manuscripts and help students improve their novel writing
skills, learn about editing and proofreading, and possible paths to publication.
If you know of a teen who is interested in writing and publishing, please share the
registration link.
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30th Annual Midwest Book Award Winners to be Named in June
Winners of the 30th annual Midwest Book Awards will be announced on June 27 during a Facebook Live watch
party, which begins at 7 p.m.
RMA Publicity is happy to share that three books we have helped promote are tops in their
categories. Congratulations to Ron Peterson,
author, Gardeners of the Universe. His book is a
finalist in the Fiction-Fantasy/SciFi/Horror/
Paranormal category.
Judy Stoffel, author, #LookUp: A Parenting
Guide to Screen Use, is a finalist in the family and
parenting category; and Elaine Koyama, author, Let
Me In, is a finalist in the business category.
Good luck to all the finalists!

Three Books RMA Publicity Helps Promote Win Recognition in the Benjamin Franklin Book
Awards Competition
Winners of the Independent Book Publishers
Association (IBPA)’s 32nd annual Benjamin Franklin
Awards program were announced the week of May
4, and three books RMA Publicity helps promote won
recognition. Congratulations to Judy Stoffel,
author, #LookUp: A Parenting Guide to Screen-use. Her
book won gold in the Parenting and Family category.
Gardeners of the Universe by Ronald E. Peterson won a
Silver Medal in the Sci-fi and Fantasy
category and Sit Stay Pray by Lina and Robin Kelleher won a Silver Medal in the Humor
category.
Normally, the awards ceremony would have been a grand gala held in California, but due to
the COVID-19 pandemic, this year's awards ceremony was virtual.
More than 160 volunteer librarians, booksellers, and design and editorial experts – most with
decades of book industry experience – judged the 1,697 entries submitted in this year's
prestigious Benjamin Franklin Awards before settling on the 164 unique finalists.

Five Books RMA Publicity Helps Promote Win Recognition in the Eric Hoffer Awards
Congratulations to the authors of five more books RMA Publicity has helped promote. The
Patron Saint of Lost Girls by Maureen Aitken and #LOOKUP: A Parenting Guide to Screen Use
by Judy Stoffel won Honorable Mentions in the Eric Hoffer Awards.
Ukrainian Nights by Pete Carlson; The Music of the Soul Lives On by Henry Mackaman and
his grandfather, David Strand; and the Anniversary Edition of Living with the Enemy: An
Exploration of Addiction & Recovery are category finalists in the awards program.
Congratulations to all!
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Lucy Rose Fischer’s Grow Old with Me Wins an Independent Publishers Silver Award
Another book award winner to celebrate! Grow Old With Me by Minneapolis authorartist Lucy Rose Fischer has received an Independent Publishers Silver Award.
This colorful and whimsical picture book for adults captures the journey of a
marriage: from the beginning (falling “in-like” and then “in-love”) to the birth of their
child (seeing cows as “sisters in milkship”) to their middle years (“high wire artists”)
and through their older years (“we still have our dreams”). After more than fifty
years, they look at one another with a sense of wonder and tender trepidation: “How
did we get to be so old?”
Learn more about Lucy Rose's work at www.LucyRoseDesigns.com.

The Documentary, An American Family Sheltered in Place, Debuted in May
When historians look back on this period of time,
there are a few phrases they are likely to come
across: “flatten the curve….we’re all in this
together… the new normal…. shelter in place."
They’ll also be able to get a sense of what life was
like thanks to one Buffalo, Minnesota family of five.
The Ferdig family opened their door to
documentary filmmaker Brandon Ferdig for his
latest film. An American Family: Sheltered in Place
debuted online the evening of May 13 on
the YouTube channel, The Periphery. Here is the
trailer.
This documentary captures a day-in-the-life of the filmmaker's brother’s family as they navigate this new
normal in America. Rockford School District Band Director Jerald Ferdig teaches remotely. His three children,
Robert (8th grade), Veronica (4th grade), and Christopher (Kindergarten) attend classes online. And wife Maggie,
laid-off from her job, helps the children with their schoolwork and manages the household.
"We're all used to this by now," said filmmaker Brandon Ferdig. "But the shutdowns have been a monumental
shift for millions of lives. I wanted to document this period in our country by documenting the everyday life of
those adjusting to this 'new normal'. By capturing this family's thoughts and feelings, I was surprised how
impactful a story about inaction can be."
RMA Publicity secured stories about the documentary's release in the Drummer and Crow Wing News.

Dr. Michael Paparella’s Memoir, Just Another Immigrant’s Son, Featured on KSTP Television in May
May was Better Hearing and Speech Month, and a story featuring one of the Twin Cities' best-known hearing
experts, Dr. Michael Paparella, and his recently released memoir, Just Another Immigrant's Son, aired on KSTP
Television's 5:30 p.m. newscast on May 3rd.
Dr. Paparella talked about the most common hearing problems, how
the idea for his memoir came about, and also where 100 percent of the
proceeds from book sales are being donated.
Pick up your copy online today on the distributor’s website
www.ItascaBooks.com.
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Minnesota Grandparents Write Children’s Book with the Help of their 9-Year-Old
Granddaughter
One of Lakeville, Minn., residents James and Sharon Lewis’ greatest joys in life is spending time with their
youngest grandchild, Courtney, who lives in Colorado. James says the 9-year-old is extremely creative, and when
he decided to make good on a promise he had made to himself decades earlier to write a children’s book about the
Great Blue Heron that used to come up on his uncle’s lawn in Florida when he was a kid, he turned to Courtney
for help framing the story.
Courtney Figures it Out, which was just released in April 2020, begins with Courtney
in bed, thinking about the problems she will likely face the next day when she brings
her best friend, Aaron the Heron, to school. Throughout the story, she faces one
challenge after another related to the bird, but stops to think, and figures out what to
do. The story was partially inspired by the fact that Courtney lives with Attentiondeficit-hyperactivity disorder (ADHD), and has learned to cope by going to a Plan B
when things aren’t going her way. ADHD is a chronic condition that often begins in
childhood and can persist into adulthood. Approximately 129 million children live
with the condition worldwide.
The story RMA Publicity wrote about the project, Lakeville Couple Help
Granddaughter Write Book, was published in Sun This Week newspaper's Lakeville edition in May.

3 Media Outlets Cover Pre-Memorial Day Parade at Senior Living Community in Milwaukee
Normally Memorial Day is a holiday focused on
remembering those who died in war while serving with one
of the branches of the United States military. However, in
light of all that’s going on in our country and around the
world right now, staff at The Waters of Oak Creek decided to
turn the holiday into more of a celebration.
A parking lot parade was held outside the senior living
community in Oak Creek, Wisc., the Friday afternoon before
Memorial Day 2020. As cars decorated in red, white and blue
made their way through the parking lot, residents watched
and waved. Some watched from the sidewalk in front of the
building. Others from their windows and balconies.
Residents have been sheltering in place since March when
the COVID-19 pandemic began, so the opportunity to
celebrate a little was much appreciated. The 14 veterans who live in the community were also honored as part of
the event; and residents had the added excitement of attention from three Milwaukee news outlets: CBS-58 TV,
Spectrum 1 News and WTMJ-AM Radio.

Also Worth Mentioning…
Check out the article, A Book
Publicist’s Role in the Publishing
Industry, in Write Magazine. I was
interviewed for the article a while
back and just came across it
online.

Copies of Full Heart Living:
Conversations with the Happiest
People I Know are Now Available at
34 Little Free Libraries throughout
the Twin Cities.
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Tips for Putting on a Good Virtual Event
By Rachel M. Anderson, Publicist, RMA Publicity
One of the most frustrating
things about the COVID-19
pandemic for authors, and
myself, has been the inability
to connect with potential
readers through events. When
it became clear that social
distancing was going to
become necessary for the
foreseeable future, the first
thing I had to do was cancel
three book tours I had been planning for months.
Over the past month or two, I have been doing a lot
of research to determine the best way to help the
authors I work with move their events online, and
thought the Power of Publicity newsletter would be a
great place to share what I’ve learned.
Here are some ideas I’d like to share on how to
plan and execute a successful Virtual Event.
1) Do your research
Before beginning to plan your own event, I
recommend you do a little research to determine the
best format to offer. A good place to start is by
attending other virtual book events to see what
they’re all about.
Barnes and Noble has done a good job putting the
pieces in place to offer very high quality events.
Those I have attended were done interview style,
which is where someone from the store introduces the
author and goes back and forth with him or her in a
question and answer session. Of course because of
social distancing, and the fact that Barnes and Noble
stores are closed to customers right now, the author
and store personnel are in different places. After the
Q&A, the author does a reading, and then answers
questions that were submitted online.
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events offered by independent bookstores, most of
which have involved the store employee simply
introducing the author, and then letting him or her
lead the event. Most of the independent store events
have been done through Zoom and Facebook Live.
2) Decide which format to use
Zoom, Facebook Live, You Tube and Instagram
aren’t the only formats being used for Virtual Book
Events. There’s also GoToWebinar, LinkedinLive,
Vimeo, and Cisco’s Webex to name a few. So which
format should you go with?
I suggest polling your friends, family members and
colleagues to ask which ones they are most
comfortable with. Afterall, you want to make it as
easy as possible for people in your network to attend.
I like Zoom a lot since that format allows you to
connect with multiple guests live. Rather than just
asking guests to email in questions, you can actually
engage with your audience. They can ask questions
directly that you can then answer live.
3) How will you handle invitations?
When it comes to inviting guests to attend your
meeting, Zoom allows you to first set up your
meeting and establish a unique URL, then email out
invites to potential guests right through the platform.
You can invite up to 100 participants with the basic
free version of the software, but you are limited to an
event that lasts no more than 40 minutes with the free
account. Upgrade to a Pro account for $14.99 a month
and the meeting duration time expands to 24 hours.
With Facebook Live, perhaps the best way to get
the word out about an upcoming event is through
Facebook advertising. Once you establish the event
through your Facebook account, you can then create
an ad to get the word out. Facebook advertising
allows you to target a specific audience you are trying
to attract, and you can set the amount of money you
want to spend as well.

What you decide to do of course depends on the
type of book you are promoting and the storyline.

If you want to charge money for people to attend
the event, or perhaps require that they purchase a
book in order to get the URL for your live event, a
good platform to use is Eventbrite. The service allows
you to send out invitations to potential guests, and
also posts your event on its platform. People who pay
the fee will be provided with a ticket that gives them
the link to the event.

As far as I can tell, Barnes and Noble offers its
virtual events live on You Tube, through Facebook
Live and on Instagram. I have also attended a few

The only catch if you sell books this way is that
unless you team up with a bookstore, you will need to
handle sending out books yourself, which could be

While most of the events have been pretty simple,
some of the authors have dressed them up by having
slideshows and music playing in the background, and
by going back and forth between talking and showing
videos.
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quite a chore if you end up with a well-attended
event.
A better way to do it may be to offer two options: a
free ticket for those who just want to attend and plan
to buy their book online through Amazon or Barnes
and Noble, and a paid ticket for those who wish to
receive a signed copy.
4) Event promotion
When it comes to promoting the event, I’ve already
mentioned Facebook. It’s also important to spread the
word by posting invites on any other social media
platforms you use, such as Twitter, Linked-in and
Instagram.
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Next month’s publicity tips article:
Why Now is the Time to Start Developing a Plan
for Selling Books During the Holiday Season

Like us on Facebook please
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily accessed
through the front page of www.RMAPublicity.com. If
you would like to receive updates as they happen,
please visit our page and “like” it.
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

And don’t forget the traditional media.
Newspapers, radio and TV are always looking for
interesting stories that showcase how people in the
community are navigating through these strange
times. I have already helped a few of the authors I
work with promote virtual events successfully in the
news media.
If you are interested in partnering with RMA
Publicity to put on and promote a Virtual Event,
please let me know.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in June or July 2020, let us know! RMA Publicity may
be able to help you secure publicity in the print, broadcast and/or online media for your book.

June is…

July is…

Adopt a Shelter Cat Month
Alzheimer’s and Brain Awareness Month
Effective Communications Month
Gay & Lesbian Pride Month
Great Outdoors Month
National Foster a Pet Month
PTSD Awareness Month

Cell Phone Courtesy Month
National Make a Difference to Children Month
National Park & Recreation Month
Worldwide Bereaved Parents Awareness Month

Also coming up in June…
National Business Etiquette Week – June 7 – 13
National Cancer Survivors Day – June 7
PTSD Awareness Day – June 27

Also coming up in July…
Resolution Renewal Day – July 1
Anniversary of the Debut of Paperback Books – July 30
(1935)
Source: 2020 Chase’s Calendar of Events
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