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THE POWER OF PUBLICITY
Galleria Barnes and Noble’s New Book Club to Feature The Patron Saint
of Lost Girls, Named as One of the Best Indie Books of the Year by Kirkus
Reviews
Congratulations to Maureen Aitken, author, The Patron Saint of Lost Girls. Her short story
collection made the list of Kirkus Reviews' Best Indie Books of 2019, and it was featured in the
Dec. 15 issue of the Kirkus Reviews magazine. The fourteen stories in the collection follow
Mary, a sometimes artist, struggling through the economic recession in Detroit in the 1970s
and 1980s. Despite it all Mary, and thousands just like her, thrived. In the book, Aitken
explores the aspect of the human condition that allows people to make it through tough
times. The book features a group of compelling characters who face a seismic shift in
America, where recessions furthered socio-economic class divisions and people felt
helpless to gain a footing in their own lives.
The Patron Saint of Lost Girls has also captured the attention of employees at The Galleria
Barnes and Noble in Edina, Minn. In Nov. 2019, Aitken was invited to lead a character
development workshop for writers who frequent the store, and the book has been selected as the
inaugural title for the store’s new book club. The title will be featured at the store throughout the month of Jan.
2020.
“I’m thrilled that The Patron Saint of Lost Girls is the inaugural choice for Beyond the
Words Book Club with Tiffanné and Sadie. The passion these women share for books is so
infectious; and their timing couldn’t be better. As the holidays end and we move deeper into
winter, building a community of readers to gather and discuss literature is a wonderful cure
for cabin fever and bitter temperatures,” said Aitken.
Store patrons are invited to pick up their copy of The Patron Saint of Lost Girls at the
store, read the book, then return the afternoon of Sun., Jan. 26 between 2 p.m. – 3 p.m. for a
discussion and question and answer session with author Maureen Aitken. The Galleria
Barnes and Noble is located at 3230 Galleria, Edina, MN 55435.

RMA Publicity’s 2019 Results
2019 has been another successful year for RMA Publicity. We secured 97 media placements for clients, 14
more than in 2018, and set up and promoted 59 events.
Client placements were secured in several top markets, including Minneapolis, Minn., Palm Springs, Calif.,
Duluth, Minn., Des Moines, Iowa, Billings, Mont., Fargo, N.D., and Coulee, Wisc.

Total Media Placements in 2019
TV Interviews
28

Radio Interviews
13

Events Arranged – 59

Newspaper/Magazine
Stories
57

Thinking about launching a marketing and publicity
campaign for your book, company or service in 2020?
Contact us today for a free one-hour publicity consult and
quote.
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Two California TV Stations Preview Tom Glaser’s Happiness Workshop in Palm Springs
Psychologist Tom Glaser
was interviewed on two television stations
in Palm Springs, Calif., on Dec. 2 to
preview his Happiness Workshop. He was
on KMIR TV (NBC) the morning of Dec.
2 and KESQ (ABC) that afternoon.
The interviews previewed the one-hour,
interactive presentation, Connecting with
Happiness: A Playshop, at Eisenhower
Medical Center in Palm Springs, Calif., on
Dec. 4 as part of Eisenhower's Wellness
Wednesday Series. The session Glaser
presented is based on
his book, Full Heart
Living: Conversations with the Happiest People I Know, and offers participants an interactive
experience in which to learn and practice the fine art of connecting with oneself and others.
The book and workshop arose from one of the most difficult times in the author's life. In
the midst of despair over having lost his dream job, Glaser became curious about the
happy people around him. Ultimately he interviewed nine of them on camera and created
three mini-documentaries. Their collective stories became the basis for the book.
For more information, go to FullHeartLiving.com.

The True Spirit of the Holiday Season on Display at Senior Living Communities in Minnesota
Children aren’t the only ones who enjoy a visit from Santa. So do
seniors, many of whom are kids at heart; and they sure got a treat at all nine
of The Waters' senior living communities in Minnesota in December.
"Paleo Santa” spread a little holiday cheer at each of the communities on
Dec. 17 and 18, handing out mini candy canes and wishing residents well.
Never heard of Paleo Santa before? She is Tami Kozikowski, the President
and Chief Operating Officer for The Waters, owner and operator of senior
living communities in Minnesota, Wisconsin and Pennsylvania. They call
her Paleo-Santa because she is a very skinny Santa
by most people’s Santa standards.
Kozikowski has been playing Santa at work since
about 2008 when she borrowed her husband’s Santa
suit for the first time. This is her second year in a
leadership role at The Waters, and thus the second
year that Paleo Santa has been making appearances at
all nine of The Waters’ Minnesota communities.
As for her motivation for playing Santa every year,

Coming up in January…
John Kerr will sign copies of Mohamed’s Dream at Next
Chapter Booksellers in St. Paul on Tues., Jan. 14,
beginning at 7 p.m.

Terry Degner will discuss his My Brave Little Man
memoir series at the Herman, Minn., library on Jan. 18,
from 10 a.m. – 11 a.m.
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"It is a little selfish. My job is an office job, but when I need energy, I get out and visit a community,” Paleo Santa
said. "At this time of year, it is also to say hi to team members and wish our residents and our team members a
wonderful holiday season.”
Learn more about The Waters Senior Living at TheWaters.com.

Sanya’s Hope for Children Featured on WCCO TV in Minneapolis Dec. 7
RMA Publicity is happy to have helped Sanya's
Hope for Children get coverage on WCCO TV on
Dec. 7 for the organization's 4th annual Christmas Bag
Packing event.
Dozens of volunteers gathered at the home of 8th
grader Sanya Pirani in Prior Lake, Minn., to help her
fill 500 hand-sewn bags with school supplies, a book
and toy. The bags were delivered to homeless shelters
throughout the Twin Cities in time for Christmas.
Learn more about Sanya's Hope for Children on the
organization’s website: SanyasHopeforChildren.org.

Mr. Green Pony Audio Story Series Launches Dec. 8 at Hopkins Center for the Arts
Minnetonka grandmother and
psychotherapist Lisa Venable launched her
new audio story series, The Magical
Adventures of Mr. Green Pony, on Sun.,
Dec. 8 at the Hopkins Center for the Arts in
Hopkins, Minn. The event was previewed
in the Dec. 5 issue of the MN Sun Sailor
newspaper. The paper also published a story
about the event in the Dec. 12 issue.
Venable created the new audio story
series in response to her concerns about
exposing young children to screens. Venable
warns that overuse of screens is causing the
child more harm than good.
“Young children who spend a lot time on
screens aren’t using their imaginations or
exploring their environments, both critical
for the growing brain. And, they are learning
to use screens as a distraction or way to selfsoothe,” she says, “something that later on
often leads to addiction and an inability to
deal with emotions in a healthy way.”
There are currently ten audio stories and
activities available both digitally and on CD
in the Mr. Green Pony audio story series,
which encourages imagination, promotes
listening and memory skills and provides
screen-free active learning opportunities for young children. Learn more at MrGreenPony.com.
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Story About Sit Stay Pray Published in Author’s Hometown Paper
There is great value in reaching out to media in your hometown, even if you haven’t lived
there in a while. The effort paid off with an great article in the Bemidji Pioneer for Robin
Kelleher, author of Sit Stay Pray.
The book makes a great gift for all pet lovers, offering unique insight into what our best
friends may be thinking as they observe us. Sit Stay Pray is available for purchase
at ItascaBooks.com, Amazon.com or BarnsAndNoble.com.

Sigma’s Bookshelf Leads Final Writing Workshop of the Year at High School in
Victoria, Minnesota
Sigma's Bookshelf was invited to Holy Family Catholic High School in Victoria, Minn., on Dec.
6 to lead a novel writing workshop during the creative writing class. The focus was on working
together as a team to develop a story idea.
The kids did a great job participating and sharing their work. Thank you for having us!
If your school wants to invite us to lead a workshop, send a request to
editors@sigmasbookshelf.com.

Also in December
Sheila O’Connor, author, Evidence of
V: A Novel in Facts, Fragments and
Fictions, appeared at the Hennepin
History Museum on Dec. 7.

Richard Bahr, author, Those People:
The True Character of the Homeless,
signed books at the Barnes and Noble in
Maple Grove, Minn., on Dec. 21.

MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in January or February 2020, let us know! RMA
Publicity may be able to help you secure publicity in the print, broadcast and/or online media for your book.

January is…

February is…

Get Organized Month
National Clean Up Your Computer Month
National Mentoring Month
International Creativity Month
National Poverty in America Awareness Month

Low Vision Awareness Month
American Heart Month
National African American History Month
National Black History Month
National Time Management Month
Spay/Neuter Awareness Month

Also coming up in January…

Also coming up in February…

International Mentoring Day – Jan. 8
Get to Know Your Customer Day – Jan. 16
Kid Inventor’s Day – Jan. 17

Take Your Child to the Library Day – Feb. 1
Extraterrestrial Culture Day – Feb. 11
World Radio Day – Feb. 13
National Donor Day – Feb. 14
Random Acts of Kindness Week – Feb. 11 -17
*Source: 2020 Chase’s Calendar of Events
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Get the New Year off to a Good Start by
Developing a Marketing & PR Plan for Your Book
By Rachel M. Anderson,
Publicist, RMA Publicity
Another new year is upon
us. Whether your book has
been out for a while, or just hit
the market in late 2019, if you
want to sell copies it is critical
that you put a marketing and
PR plan in place.
Without one, it’s going to be
hard to get yourself motivated about putting in the
work necessary to sell copies. I have several clients
who are selling more books now than they did when
they first started out. So what are they doing that
you’re not? They’re focusing their attention on the
people who are most likely to be interested in their
book.
What needs to be on your 2020 marketing plan?
Here are 5 ideas to get you started:
1. Look for opportunities to target your desired
audience.
Instead of continuing to only set up book signings
at stores and libraries, look for opportunities to share
your book with an audience you know will really
enjoy it. If you’ve written a children’s book, you
should be spending a significant amount of time
reaching out to local preschools and daycares. If you
have a memoir about your battle with breast cancer,
reach out to local support groups and ask if they have
a need for speakers. Authors of business books should
be targeting human resource departments at large
companies as well as Rotary Clubs and Chambers of
Commerce.
2. Start blogging.
One of the easiest ways to build a fan base is by
blogging on the topic you know and love. The best
thing about blogs is they attract people you know will
be interested in the topic you have written about.
Hopefully after getting to know you through your
blog, readers will want to buy your book.
There are several ways to add a blog to your
existing website. The most common tools to use
include Blogger, Wordpress and Typepad.
3. Enlist the media’s help.
The media can be an invaluable resource in your
effort to boost book sales. Reporters and assignment
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editors are always looking for experts on topics they
are reporting on, and if you make it known that you’re
willing to be interviewed, chances are good you’ll
eventually get a call.
Just remember, the fact that you have written a
book is not necessarily the news. When pitching the
media, the focus needs to be on how a story about you
can benefit the audience. If you’re struggling to come
up with the hook that will get media attention, you
may want to consider hiring a publicist to pitch your
story.
4. Hand out promotional materials.
No one knows a book better than its author, so it
goes without saying that the person who wrote the
book will be its best promoter. Make a point of
mentioning your book to someone new at least once a
day. Some other easy ways to keep your book top-ofmind:
* Put up promotional flyers on community bulletin
boards.
* Have some pens or note pads made that advertise
the book’s title and website, and leave these
marketing tools in public places where people are
sure to see them.
5. Establish a social media presence
If you don’t already have a presence on social
media, create one. Because so many people are
spending time on networks like Twitter, Instagram,
Snapchat, Facebook and Linked-in, it’s a good idea to
establish yourself in those places too.
Just keep in mind, you’re going to find a lot of
competition for attention there. Unless you’re willing
to invest a lot of time and money on building a
profile, it’s unlikely that you’ll sell a lot of books via
social media. The idea here is to make your presence
known in places potential readers are spending time.
To get more of your book publicity questions
answered, log on to www.RMAPublicity.com or
contact me at Rachel@RMAPublicity.com.
Next month’s publicity tips article:
Insight into How PR Distribution Services Work
www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513
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