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THE POWER OF PUBLICITY
Launch Party for Michael James Plautz’ DRAW
Quotidian Lines Held at RSP Architects in
Minneapolis
UPCOMING EVENTS
RMA Publicity will have a table at
Dakota County Library’s first Local
Author Fair at the Galaxie Library
Atrium in Apple Valley, Minnesota on
Saturday, January 21, 2012, from 1 p.m. –
4 p.m. Stop by our table for answers to
your book publicity questions.
FORWARD The First American
Unsupported Expedition to the
North Pole by John Huston and Tyler
Fish
Saturday, January 7, 2012
2 p.m. - 4 p.m.
Barnes & Noble, HarMar Mall
2100 North Snelling Avenue
Roseville, MN 55113
Snort’s Special Gift by Suzann Yue
Saturday, January 7, 2012
2 p.m. - 4 p.m.
Valley Book Seller
217 North Main Street
Stillwater, Minnesota 55082
Saturday, January 14, 2012
11 a.m.- 2 p.m.
PetCo, Roseville, Minn.
2575 Fairview Avenue North
Roseville, Minnesota 55113

Ask anyone who has ever met
Above: Michael James Plautz signs
Michael James Plautz, the cocopies of DRAW Quotidian Lines
during his book lanch party.
founder of RSP Architects in
Minneapolis, what they think of him
and they all say the same thing, “He is one of the nicest men I’ve ever
met.”
Plautz is also extremely talented. He designed several Minnesota
landmarks, including the Raptor Center at the University of
Minnesota, the Wolf Ridge Environmental Learning Center in Finland,
Minnesota, and the Guggenheim Building on the Mayo Clinic campus.
He credits his success to his love for drawing.
Now retired, he spends a great deal of time pursuing his passion, and
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* Suzann will be supporting Second
Chance Animal Rescue at this event.
Stop by for "Adoption Day."
A Song in My Heart by Roma
Calatayud-Stocks
Saturday, Jan. 21, 2012
1 p.m. – 4 p.m.
Dakota County Library’s first Local
Author Fair
Galaxie Library Atrium
Apple Valley, Minn.
Thursday, January 26, 2012
6:30 p.m. – 8:30 p.m.
Barnes & Noble
El Paso, Texas
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some of his best drawings and paintings of people, places and things are now featured in a book. Octane
Press of Austin, Texas, published DRAW Quotidian Lines in Nov. 2011.
The book made its oﬃcial debut at a launch party hosted by RSP Architects
in early December. More than 100 of Plautz’s friends, as well as his former coworkers and clients attended the event.
“My primary motivation for this book was simply to share
this passion of mine with the world. Not through a how-to
book, but one that celebrates the joy of discovering through a
pencil or pen this wonderful world we live in. It is my hope
that I can pass on that enthusiasm and passion to the readers,” said Plautz.
Shortly after the book’s release, The article, Drawing for Life by Mary Abbe, appeared in
the Star Tribune. DRAW: Quotidian Lines by Artist Michael James Plautz is available for
purchase on the Octane Press website, www.OctanePress.com. Also available are giclee prints of some of
the artwork featured in the book.
MORE DECEMBER EVENTS & MEDIA PLACEMENTS
Author of a New Book that celebrates Minnesota’s Most Famous Inventors Kicks Off His Book
Tour
Inventing has been a passion of Doug Cornelius’ since he was a young boy.
His father, Richard Cornelius, filed 180 patents during his lifetime,
including one for the drink dispenser still used in restaurants and gas
stations today.
Mill City Press just published Doug’s novel, Good News - I Failed: A Story of
Inventing in Minnesota, in November, and in December,
Cornelius made several public appearances to promote it.
He appeared at The Anoka County Historical Society for a
book discussion and sale on Dec. 13, 2011, at Anoka
County’s Rum River Library on Dec. 14, 2011 and at The
Bookcase of Wayzata on Dec. 19, 2011.
The article, Doug Cornelius’ new novel, Good News – I Failed: A History of Inventing in
Minnesota, ran in the Anoka Herald Tribune on Thursday, Dec. 8, 2011.
Doug’s next public appearance will be Sat., Feb. 11, 2012, at the Bakken Museum.
Author of Snort’s Special Gift Keeps the Momentum Going in December
After an extremely successful week of selling books in her hometown of Davenport,
Iowa at the end of November, Suzann Yue returned to the Twin Cities for a very
busy December.
A television story about her children’s book appeared on Northwest Community
Television’s 4 p.m. newscast on December 2, 2011, and the newspaper story, Former
karate star from Wayzata now getting her kicks out of writing, ran in the Minnesota
Sun Sailor the following week.
Snort’s Special Gi$ is a children’s book that tells the story of how Suzann’s family
said goodbye to their beloved Boxer, Snort, when she had to go to heaven, and how

!

PAGE 2

NEWSLETTER!

JANUARY 2012

they keep her memory alive every day. The book has been a big hit with veterinarian’s oﬃces. Several have
purchased multiple copies to give to patients’ families when it comes time for them to say goodbye.
The publicity push, combined with great traﬃc from all the holiday shoppers, led to
strong sales at all three of her December appearances. Yue sold books at the Minnetonka,
Minn., Barnes & Noble on Monday, Dec. 5, 2011, the Roseville PetCo store on Saturday,
Dec. 17, 2011, and at the Maple Grove, Minn., Barnes & Noble store on Friday, Dec. 23,2011.
More information about the book and Suzann’s upcoming events can be found at
www.SuzannYue.com.
New Book by a Florida College Professor Could Mean All the Difference When
it Comes to Helping Members of the Class of 2012 Finding a Job
Congratulations to Mike Provitera on the release of Mastering Self Motivation: Preparing
Yourself for Personal Exce%ence (available for $15 at www.Amazon.com.) In his book, Dr.
Provitera points out the elements of a successful motivation campaign, and shows college
students how having one can make a world of diﬀerence when they are ready to enter the
workforce.
Author of Empowering Children to Save the Wildlife of Africa Capitalizes on Holiday Traffic at
Her Local Grocery Store
The local grocery store isn’t exactly a place you’d
expect to find an author doing a book signing, but
that didn’t stop Sondra Goodkind, author of
Empowering Children to Save the Wildlife of Africa.
She got permission from the manager at her local
Byerly’s grocery store to sell books in the store
during one of the busiest weekends of the year. On
Saturday, Dec. 17, 2011, every shopper who came into
the store in the early afternoon couldn’t help but
notice her table. Many stopped to chat, and plenty
bought books.
Empowering Children to Save the Wildlife of Africa is a
story that takes young readers on an imaginary safari
to Africa. The adventure begins in the classroom
with Mrs. Gordon telling her students to close their
eyes and imagine themselves on a plane about to
land at Kilimanjaro Airport on the continent of
Africa.
Shortly after they land, the kids
hop into a specially equipped SUV
and set oﬀ to explore Tanzania, learning about the animals that live there and the problems
they face. At the end of the book, the author suggests ways her readers can help save the
animals of Africa, including putting on fundraisers and one day pursuing a career geared
towards helping animals and people co-exist. For more information or to purchase books,
log on to www.SondraSavesAfrica.com.
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Publicity Efforts Pay Off for the COR Food Recovery Program
December was a busy month for publicity eﬀorts at the COR Retreat
Food Recovery Program.
The story, A fight with food, appeared in
the Dec. 8, 2011, issue of the River Falls
Journal in Wisconsin. The front page article was accompanied by the
sidebar, A new place to turn, the story behind how the program came to be.
On Dec. 15th, a crew from KSTP Minneapolis’ Twin Cities Live filmed a
segment about the program that is scheduled to air on January 2, 2012.

ALSO IN DECEMBER . . .
* The launch party for A Dead Woman’s Mirror (Rocket Dog Books, Nov. 2011, $15)
by Susan M. Nelson was held Dec. 3, 2011, on the Luther College campus in Decorah, Iowa.
The event was also a memorial service for the author who died in early 2011.
Set in St. Paul, Minnesota, the novel tells the story of Linnie Willis, a young woman with
a special gift. She has the ability to see and hear dead people. The ghost that presents itself
to her in the story is the spirit of Abigail Dahlquist. She wants the world to know what
happened to her three youngest children, who disappeared without a trace in 1860.
About a week after the party the article, Alumna lives on through books, ran in the Luther College
CHIPS newspaper.
* An interview with Dennis Kelly, author of Blizzard Ball, ran on WJON-AM Radio
in St. Cloud, Minn., on Thursday, Dec. 8, 2011. Blizzard Ba% is a novel set against the
backdrop of a cold Minnesota winter. Lottery players hold their collective breath at the
thought of winning big on Christmas Day. The jackpot has run up to a red-hot $750 million,
the world's richest prize. A bungled convenience store heist triggers a happenstance theft of
winning lottery tickets and trips up an insider's scheme to rig the results. More information
about the book is available at www.blizzardballnovel.com.
* An interview with Christine Fournier, author of On the Sunny Side of the
Street An Alzheimer’s Journey, ran on KTNF-AM in Minneapolis. Christine was
interviewed by her dear friends, Nancy Nelson and John Command, who are talent on the
show. Command knew Christine’s mother, Helen Winter LaCaze, the subject of her book
well. Helen died of complications from Alzheimer’s Disease in 1996. Fournier’s book is a
journal about her mother’s life and legacy, and also filled with great insight for readers
embarking on an Alzheimer’s Journey of their own. The book was originally published by
Beaver’s Pond Press of Edina, Minn., in 2002 and re-released in Nov. 2011 as both a print
and e-book. Copies are available for purchase at www.beaverspondbooks.com.
* Kay Loughrey, a former health communicator for the U.S. Department of Health and Human Services,
who now heads up Slim Down and Win, was interviewed by a reporter from WTOP-FM Washington, D.C.
on New Year’s Day. The story, To lose weight you have to think diﬀerently, appears on the station’s website.
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Putting a Marketing / Publicity Plan in
Place for the New Year
Happy New Year! I hope
you enjoyed the holiday
season.
If you’re like most
authors you probably didn’t
have much down-time
between Thanksgiving and
Christmas, as the holiday
season is one of the most
popular times of year to sell
books. But now that things have slowed down a bit,
if you haven’t done so already, it’s time to come up
with your marketing and publicity plan for 2012.
A publicity plan is similar to the marketing plan
you are required to develop to get your book into
bookstores. The most significant diﬀerence between
the two is that in a marketing plan you determine
your target audience and how to reach them. A
publicity plan is for determining how to get your
book – and you – mentioned in as many media forms
as possible – reviews, TV, newspaper, radio, online,
etc.
If your book was published in 2011 or earlier, you
likely have experience at this already and need only
refine your plan for 2012. If your book is scheduled
for release in 2012, don’t wait until it comes back
from the printer. Now is the time to start thinking
about marketing and publicity.
Here are ten tips that will help get you started:
1. Create a Website for your book. If you don’t
have one, it will be hard for potential readers to find
you and the media to promote you.
2. Launch a social media campaign. This is
something you can and should do well before your
book is in print to create a following/fan-base. An
easy way to do this is to create a Facebook Fan Page
for your book and contribute entries to it regularly.
Fan pages are totally free to set up and oﬀer a viral
method of making contact with potential customers.
The average user is connected to 80 community
pages, groups and events. (Make sure you mention
that you have a Facebook Fan Page on your
Website.)
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3. Develop a list of places where your potential
readers spend time and make plans to visit with
them on their “home turf ” throughout the year. If,
for example, your book is about dieting or
recovering from drug addiction, you should be
attending regular support group meetings and telling
people about your book. If you have a business
book, join the local Chamber of Commerce and
regularly attend meetings.
4. Seek out non-profits and other organizations
that would be most interested in your book and/or
expertise and let them know about your title. If your
book is about organ donation, for example, Life
Source, the American Organ Transplant Association
and the United Network for Organ Sharing
(UNOS), are good organizations to get to know.
5. If you haven’t done it yet, ask your friends and
people you know who have purchased your book to
write a review and post it on Amazon.com. The
more reviews and activity you have, the higher you
move in the searchable listings.
6. A lot of authors who started out by publishing
just a traditional printed book have found that
having their title available as an ebook as well
significantly impacts the number of sales they get.
According to a recent survey released by the
American Association of Publishers (AAP) the
market share of ebooks grew more than 1,200
percent from 2008 to 2010.
7. Start a blog and contribute to it regularly,
making reference to your book as often as you can.
If people like what you have to say, they are likely to
purchase your book.
8. Pay attention to stories making their way
through the news cycle. They may oﬀer you
opportunities to get on the news. Remember the
JetBlue flight attendant who got mad at a passenger,
opened the emergency chute and evacuated a plane
on the runway last year? When this story was in the
headlines, it oﬀered the perfect opportunity to get
Gregg Proteaux, author of Attitudes at Every
Altitude, on the news. Proteaux’s book is a
collection of stories about the silly things passengers
do while in flight.
9. Prepare regular press releases and distribute
them to the media, or hire a publicist to handle this
task for you. When you see a story in the news that
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you would like to comment on, don’t just think
about it, do it! Those authors who send out regular
press releases are more likely to become sources for
reporters than those who don’t. The release of your
book should mark the first time you reach out to
the media, not the last.
10. Spend some time researching the editorial
calendar reporters use to determine where your
story would fit best.
Need help executing your plan? RMA Publicity
would be happy to help. We develop marketing and
publicity plans for authors, oﬀer writing and
pitching services, and can also help with setting up
book launch parties, book signings and other
author events. Call 952-240-2513 or send an e-mail
to rachel@rmapublicity.com for more information.
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Next month’s article
Tips for Authors Who Want to Get Paid to Speak
on Their Area(s) of Expertise.
Like us on Facebook please
RMA Publicity regularly posts author news and
events to our Facebook page, which is easily
accessed through the front page of
www.RMAPublicity.com. If you would like to
receive updates as they happen, please visit our
page and “like” it.

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

MEDIA OPPORTUNITIES

Feburary Media Opportunities

If your book is relatable to any of the following events
observed in January or February, let us know! RMA Publicity
may be able to help you secure publicity in the print, broadcast
and/or online media for your book.

Low Vision Awareness Month
American Heart Month
International Boost Self Esteem Month
International Expect Success Month
Library Lover’s Month
National Bird-Feeding Month
National Black History Month
National Time Management Month

January Media Opportunities
Celebration of Life Month
Financial Wellness Month
International Creativity Month
National Mentoring Month
National Poverty in America Awareness Month

Other dates observed in January….
Diet Resolution Week – Jan 1 – 7
National Cut Your Energy Costs Day – Jan. 10
Healthy Weight Week – Jan. 15 – 21
Get to Know Your Customer Day – Jan. 19
Women’s Healthy Weight Day – Jan. 19

Other dates observed in February….
Women’s Heart Week - Feb. 1 – 7
Children’s Authors & Illustrators Week - Feb 5 – 11
International Coaching Week – Feb. 5 – 11
International Networking Week – Feb. 6 – 10
National Inventor’s Day – Feb. 11
Random Acts of Kindness Week – Feb. 13 – 19
National Donor Day – Feb. 14
Read to Me Week – Feb. 20 – 24
* Source: 2012 Chase’s Calendar of Events
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