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THE POWER OF PUBLICITY
Book Sharing the Secret to Bipolar Wellness
Launches with a National Radio Campaign
Michael Rose was diagnosed with Bipolar Disorder, a brain
disorder that causes unusual shifts in mood, energy, activity
levels, and the ability to carry out day-to-day tasks, when he
was just 19. Since then, he has learned to manage the disease,
and recently completed work on a book that shares his secrets
with others.
Rose's new book, Bipolar Wellness: How to Recover from Bipolar
Illness, oﬃcially launched on March 30, which was World
Bipolar Day. In the book, Rose shares intimate details about
his personal journey from bipolar illness to bipolar wellness.
The book also includes 20 recovery-oriented chapters that
provide a complete program of recovery.
RMA Publicity set up a national radio tour
to coincide with the launch. on May 30,
author Michael Rose was interviewed on
WINT-AM in Cleveland, Ohio, WELDAM/FM in Washington, D.C. and
WHUD-FM in New York. On May 28,
Rose was on WRKO-AM in Boston, and
on May 29, he was on WAMV-AM in
Roanoke, Va., and WTKF-FM in Charlotte, N.C. Another interview is scheduled for
April 11 on WVOX-AM in New York.
Learn more about this title at www.BipolarWellnessBook.com.

Coming up in April...
Teen author Justin M. Anderson will lead the
presentation, “Empowering Teen Writers to Become
Published Authors,” at Nevis High School in Nevis,
Minn., on Thurs., April 5.

Sigma’s Bookshelf ’s 7th teen authored title, Ela’s
Diary by 13-year-old Vivian Olson, oﬃcially launches
at the Barnes and Noble in Roseville on Sat., April 15.
The event begins at 2 p.m. and is open to the public.

Judy McConnell, author, Dreamhouse, will sign
books at the Barnes and Noble in Roseville, Minn., on
Sat., April 14. The event begins at 2 p.m.

The Minnesota Book Awards gala takes place on
Sat., April 21.
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Glaser Brings His Happiness Workshop to California’s Palm Desert in March
In celebration of his new book, Full Heart
Living: Conversations with the Happiest People
I Know, psychologist and life coach Tom
Glaser led a couple of free workshops on
happiness in Palm Desert, Calif., this
March.
The first event was held on the
International Day of Happiness (Mar. 20),
at the Joslyn Senior Center. Glaser's second
event took place on Mar. 21 at the Palm
Desert Library. Both events were
previewed on Palm
Springs television
station KMIR the morning of Mar. 19. RMA Publicity lined up the events and media
appearance.
Tom's story is as compelling as it is all-too common. His dream job became a living
nightmare when a toxic coworker joined his team. In the midst of his grief and
confusion, he noticed happy people all around him. Curious, he began interviewing
them. Those talks became the basis of his book and workshop.
For more information, check out www.FullheartLiving.com.

Keys to Inspiration by Steve Ford Launches at Common Good Books in St. Paul
Steve Ford, the author of Keys to
Inspiration, A Teacher’s Guide to a StudentCentered Writing Program, introduced his
book to the world on KARE TV
Minneapolis' 4 p.m. newscast on Mar. 12,
and oﬃcially launched it at Common
Good Books in St. Paul on Mar. 18.
In Keys to Inspiration, which was
recently published by education
publisher Rowman & Littlefield, the
author shares lesson plans divided into
three sections. Let’s Write! shows
teachers how to
introduce students to their natural source of inspiration—emotion—and provides them
with complete plans for many unique exercises and small projects. The Major Projects
section includes persuasive essay, editorial writing and cartooning, research writing, debate,
and oral presentation. Section three, Mechanics, reveals common student mistakes;
explains rules of grammar, punctuation, and spelling; and serves as a handy teacher
reference.
The book finishes with an extensive Appendix of lists—spelling lists, emotion-related
lists, powerful verbs, and more, that can be downloaded and used in the classroom. For
more information, go to www.SteveFordWriting.com.

!

PAGE 2

NEWSLETTER!

APRIL 2018

Midwest Book Review Offers Favorable Review of Ristau’s A Hero Dreams
One of the best tools to promote a book to potential commercial buyers, namely bookstores and
libraries, is getting a favorable professional review, and congratulations go out to Mark Ristau,
author, A Hero Dreams. Midwest Book Review has oﬀered a favorable review of his
debut novel. Here it is: "An inspiring tale of hope, faith, courage, and profound
self-discovery, 'A Hero Dreams' is unreservedly recommended for personal reading
lists, as well as community library Contemporary General Fiction collections."
A great review isn't all Ristau has to celebrate this month. He just learned his
book has been named a finalist for a Benjamin Franklin Award in the category of
Popular Fiction. The Benjamin Franklin is one of the most prestigious awards for
independently published fiction.
Learn more about this book, or pick up a copy today at www.MarkRistau.com.
We Had a Great Time at the Rosemount Writers Festival
Fifteen authors, many of them in the beginning stages
of writing their books, attended RMA Publicity's
workshop, "5 Things You Can Do to Promote Your
Book as Soon as You Finish the First Draft" at the
Rosemount Writers Festival on March 24. We covered
the ins-and-outs of how to build a mailing list, the value
of blog tours, how to build a media list, and a whole lot
more. Here's a link to an article in the Rosemount Town
Pages about the event. (RMA Publicity clients are in all
of the photos).
I also spent time at the event visiting with a number
of authors, and answering questions individually about
marketing and PR. Thanks to everyone who stopped by
the table to chat.
I was joined at the festival by my son, Justin M. Anderson, founder of Sigma's Bookshelf, what is believed
to be the first and only publishing company exclusively for teen authors. He and two other teens whose
books we have published helped staﬀ the table and signed books. The young lady with the pink hair is Kayla
Klanreungsang, author of Guardian Angel. The girl in
the middle, Vivian Olson, is our newest author. She
wrote the fantasy story, Ela's Diary.
Sigma's Bookshelf now has seven published titles,
and all work done to bring them to market was 100
percent free for the teens. Sigma's Bookshelf is a
sponsored project of Springboard for the Arts, an arts
services organization. Tax deductible donations to help
bring the teens books to market at no cost to them can
be made online at www.SigmasBookshelf.com/donate.
Learn more about the teen publishing company at
www.SigmasBookshelf.com.
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Sigma’s Bookshelf Books are Now Available at the Hennepin County Public Library
One of the key strategies for selling more than just a handful of
self-published books is finding places to sell multiple copies. If
you haven't tried getting your book into library systems yet, you
may want to give it a try.
The first five titles published by my son's publishing company
for teens, Sigma's Bookshelf, are now available for checkout at
the Hennepin County Public Library in Minnesota. The other
two books are on order and will be there soon. Here is a link to a
page where the books currently available are listed. The library
ordered three copies of each book, meaning just like that we sold
15 books.
Justin checked out the first two books that became available in early March, then immediately returned
them so the people who have requested the books will get them very soon.

Sigma’s Bookshelf School Visits Continued in March
As part of the company’s mission to educate young writers about
novel writing, Sigma’s Bookshelf led workshops at three more
schools in March. We visited the Creative Arts Secondary School
in St. Paul on Mar.
7, did a Google
Hangout visit with
students at La
Crescent-Hoka
Schools on Mar. 8,
and spent the day
at Marshall Middle, High School and Alternative School in
Marshall, Minn., on Mar. 16.
We have already received a couple of manuscripts from
students at Marshall High School and they are being
reviewed by our volunteer editors now.

ALSO IN MARCH ...
Minneapolis writer Brandon Ferdig led the presentation,
“Cuba: From Us to You," on Mar. 10. The event featured insightful
and immersive stories, Cuban music and art, dancing, and even
Cuban rum and cigars. It took place at the Black Forest Inn
Restaurant Banquet Room in Minneapolis.
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MEDIA OPPORTUNITIES
If your book is relatable to any of the following events observed in April or May 2018, let us know! RMA Publicity may be able to
help you secure publicity in the print, broadcast and/or online media for your book.
April is...

May is...

Alcohol Awareness Month
Black Women’s History Month
Couple Appreciation Month
Defeat Diabetes Month
Holy Humor Month
Informed Woman Month
Month of the Young Child
National Autism Awareness Month
National Child Abuse Prevention Month
National Humor Month
National Poetry Month
School Library Month

Asthma Awareness Month
Get Caught Reading Month
Gifts from the Garden Month
Heal the Children Month
Healthy Vision Month
Mental Health Month
Mystery Month
National Meditation Month
National Military Appreciation Month

Also Observed in April...
Laugh at Work Week – April 1 – 7
National Weed Out Hate Day – April 3
National Love Our Children Day – April 7
National Library Week – April 8 – 14
National Drop Everything and Read (D.E.A.R.) Day – April 12
National Volunteer Week – April 15 – 22
National Stress Awareness Day – April 17
Earth Day – April 22
World Healing Day – April 28

Also Observed in May...
Hug Your Cat Day – May 1
Choose Privacy Week – May 1 – 7
Be Kind to Animals Week – May 6 – 12
National Etiquette Week – May 14 – 18
National Missing Children’s Day – May 25

* Source: 2018 Chase’s Calendar of Events
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How Best to Take Advantage of a Media
Appearance Once You’ve Earned It
By Rachel M. Anderson,
Publicist, RMA Publicity
When it comes to publicity,
a lot of authors have a
disconnect. They think just
because there's a story about
them and their book in the
news, it will automatically
translate into sales. While
sometimes that does happen,
it is not always the case.
The reason you invest in PR/publicity is to get
your name and book into the public eye. Once it is
there, it is up to you, often in partnership with
your publicist, to take advantage of the attention
to drive sales.
A good first step is to capture a copy of the
article or interview, and then share it with as many
people as you can. The fact that you have been
profiled in a newspaper or magazine article, or in a
radio or television interview, is sure to be
impressive to a lot of people. After all, not just
anyone gets that opportunity.
Once the media appearance happens, flaunt it.
By that I mean grab the link to the story about you
oﬀ the media outlet’s website, and share it with as
many people as you can. Email makes this very easy
to do. Target your customers and prospects, as well
as your friends and family.
It’s also a good idea to take advantage of social
media to get the word out. Post a mention about
and/or link to the story on your website, your
Facebook page, your Linked-in profile and any
other social media outlet you use.
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appearance so you can flaunt it too. If the
interview is not up on the station’s website, contact
the newsroom and ask if they can supply you with a
copy of the story. If not, they should be able to
direct you to a local clipping service that can sell
you a copy for a fee.
That fee typically ranges from $50 - $100 for a
high quality recording on a DVD. Many of the
authors I work with use the recordings of their
interviews as part of the book presentations they
do, as a way to showcase themselves when meeting
with the public.
In addition to showing oﬀ the media clip, and
making sure the public knows you were profiled in
the media, another way to capitalize on the
appearance is to add a tagline to your email
signature and stationary saying something like, “As
mentioned on ABC News in Minneapolis.” That
simple phrase will give you instant credibility, and
perhaps give the recipient the nudge they need to
go ahead and buy a copy of your book.

Next month’s publicity tips article:
Why Now is the Time to Start Planning for the
Holiday Season

www.RMAPublicity.com
rachel@RMAPublicity.com
(952) 240 - 2513

If you were profiled in a print piece, be sure to
secure a copy or two of the physical publication as
well so you can scan the article as it appeared and
show it oﬀ. A good way to do this is to include a
copy of the article about you in any
communication you send through the mail having
to do with your book.
If the media appearance was on the radio or
television, see if you can secure a copy of the

!

PAGE 6

